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Mapa MHLWTenH

3abyabTe 0 peknaMHbIX posiMKax, Nne4YaTHoOW peknamMe n baHHepax Ha canTax -
noTpebuTenb NpekpacHo Hay4uacsa nx n3beraTtb: OH NepeKksoYaeT KaHas, Y Hero ecTb
010KNPOBLLMK pekaMbl B bpaysepe. OgHaKO NoJsib30BaTeNIN MHTEPHETOM OXOTHO
DenaTca ¢ APY3bAMU MHTEPeCHOW cTaTben Nan BUaeo, HeBOJIbHO NpeBpaLLascCh

B MocJlaHHNKOB BpeHpa. lMo3ToMy 3ajada peksambl He B TOM, 4ToObl NpodaTh ToBap, a
B TOM, 4TOObl 3aCTaBUTb NOAEINTLCA KOHTEHTOM. Ternepb pekaamy rnpepnaratoT
noTpebunTento Ha OCHOBE AaHHbIX, KOTOPbIE OH CaM OCcTaBsseT o cebe B ceTn.
AyanTopus MHTepHeTa CTpeMnTenbHOo pacTeT (B Poccnm yxe 6osnblie 80 MsH
yenosek), 3a rog B Google oTnpasnsatoT 6osbwe 1 TPsIH NONCKOBLIX 3aMpocoB., a

B Facebook ka>xgyto MUHYTY BblknagbiBatoT 200 000 ¢poTorpadpun. Bce 3To o3HavaeT,
4YTO NpocTas peknama bosblue He paboTaeT, HacTaso BpeMs MapKeTUHra
BNe4YaTNEeHUN, HATUBHOW peKNaMbl N KOHTEHT-MapKeTUHra.

Mpodeccop MeanaseneHmns Mapa dNHWTENH HE 0QHO aecaTuneTmne npopaboTtana
B PeKJIaMHbIX areHTCTBax. B cBOen KHMUre oHa pacCKa3bliBaeT O TOM, KakK co34atlT
«peknaMy nopg rnpUKpPbITUEM» - 3aXBaTbIBAKOLWNA KOHTEHT, B KOTOPOM HEBO3MOXXHO
pacno3HaTb MAapKETUHIOBYO NOAOMAEKY. 30eCb Bbl HANOETE N BHATHbIE
TeopeTun4eckme OCHOBbI, N yCMNEeLIHbIe KENCHI, Y)XKe CTaBLUMe KNaCCUMKON HAaTUBHON
peKaMbl.

Mapa NHLWTEeNH
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Bce npaBa 3awuniieHbl. NponsseneHmne npegHasHa4YeHO UCKIIOYUTENIbHO A8 YaCTHOro
MCMNOJIb30BaHMA. HUKaKasa 4acTb 3/IEKTPOHHOI 0 3K3eMnaspa JaHHOW KHUTU He MOXXeT
ObITb BOCMpoun3BeneHa B Kakown bl TO HK Bbl1o hopmMe n Kakumim 6bl ToO HU BbINO
cpeAcTBaMu, BKJOYas pa3MelleHne B ceTu VIHTepHeT 1 B KOPNOpaTUBHbLIX CeTAX, AN
ny6aNYHOro AN KONNIEKTUBHOIMO NCMOJIb30BaHUA 6€3 NMCbMEHHOr0 pa3peLleHns
BJlagesibLia aBTOPCKUX NpaB. 3a HapyLweHne aBTOPCKUX NpaB 3aKOHOAATE/IbCTBOM
npenycMoTpeHa BbiMJlaTa KOMMeHcauun npasoobnangatensa B pasMmepe 40 5 MJH.
pybnen (cT. 49 30Al), a Tak>Xe yrosioBHas OTBETCTBEHHOCTb B BUAE NINLLEHNS
cBoboabl Ha CpoK 4o 6 neT (cT. 146 YK PO).



MNocesaAwaeTcsa [A3Bnay, KOTOPbIN BEPUT B MEHS, CayLllaeT n niobut

Peknama coBeplleHHO He obsa3aHa BbIrNAAeTb Kak peknama. Ecnu Bbl caenaeTte ee
noxo>ken Ha 0bbl4Hble CTpaHULblI N34aHNA, TO NpMBAeYeTe NpuMepHo Ha 50 %
bonbwe YynTaTenen. Bam MoXeT nokasaTbCs, 4TO NybaMKa oCyaAuT 3TOT TPHOK, HO
HUKaKUX NOOTBEPXXAEHUN 3TOMY HET.

Hasng Ornnen, ocHoeaTenb Ogilvy & Mather
HnkTo He 3axoauT Ha BuzzFeed B nonckax peknambl - 1t0an MayT 3a KOHTEHTOM. Ecnun
peksiaMa BbIrNAANT KaK KOHTEHT - U HAaCTOJIbKO XOPOLUMNI, 4TO XO4EeTCHA NPONTU No

CCblJ1IKE, NMOCMOTpPETHb N, BO3SMOXHO, UM NnoaoennTbCAa, - 3TO N €CTb 6ynyu.tee
MaccMeana.

I>xoHa lMepeTTn, ocHoBaTenb BuzzFeed

Peknama yrnpAaTaHa B KOHTEHT, KaK KyCO4KW LLIOKOJ1ada - B NeYeHbe. TonbKO OHa

BosiblLEe MOX0XKa Ha NU3I0M, MOTOMY HYTO 4HepPTOB N3IOM HUKOMY HE HY>XXEH.

I>xoH OnuBep, KOMUK, aKTep 1 TeneBenyLmi

BBeneHue

MoyeMy peklaMa He MOX0)Ka Ha peksamy

14 okTabpsa 2012 ropga aBcTpuey Penmkc baymrapTHep npeanpuHAI HEBO3MOXXHOE -
COBepLUNI NPbIXKOK U3 OTKPbITOrO KOCMOCa Ha CBEPX3BYKOBOW CKOPOCTU. Ha rna3sax y



MWJIJINOHOB JIt04eN CTPATOHABT (C 4eM-TO BpOe aKKyMyisiTopa U3 CTapbiX
haHTaCTMYEeCKNX PUIbMOB 3@ CMUHOW) MOKUHYN Kamncyy, NapuBLUYyO B KOCMUYECKOM
TeMHOTe, N NPU3EMJINICA Ha 3aJINTOE COJIHLEM MoJie C BbICOTbl 39 KM. 3TOT
yCneLwHbIN NPbKOK Ha ckopocTn 6onee 580 KM/4 cTan TpuyMdpomM HOBENLLINX
TEXHOJIOMrN U NPUMEPOM JINYHOIro beccTpawns, a Tak)Ke COBPEMEHHbLIM aHalI0roMm
nporysakn Hnna ApMCTpOHra no rnosepxHocTu JIyHbl. O6 3ToM CoObITUN 3aroBOpPUII
BeCb MUP.

Ha nmoaroToBKy npoekTa ywaum roabl. bbinn paspaboTaHbl Heo6XoANUMbIE TEXHOOMUN,
BbIMOJIHEHbI TECTOBbIE MPbLIXKM U NOTPAYe€Hbl MUIIMOHBI 4,0/11ap0oB. MHOrOYNCIeHHbIE
TenekaHanbl NOAYyYMAN NpUrnaleHne NPUHSATb y4acTue B NPOEKTE, U MHOrme
OTKa3anuncb. Ix TpyAHO B 3TOM BMHUTb - 3aTen 6bis1a onacHa. TpeboBannuck
6e3ynpeyHble NorogHble ycioBus. CbeMoyHas rpynna AoJXKHa 6blsla HAX0ANTHLCA B
COCTOSIHMM MOCTOSIHHOM roToBHOCTM. CyllecTBoBasla HeEMaslasi BEPOSITHOCTb B MPSIMOM
3mpe nokaszaTb, Kak YesoBek pa3obbeTcs HacmepTb. Ho Discovery puckHyn
NPOBECTU TPAHCASAUMIO, U PENTUHI Nepeaaydn CTasa CaMblM BbICOKMM 3a BCHO UCTOPULIO
KaHana.

3TO HEBEPOATHO PUCKOBAHHOE NpeanpusaTue He bbis1o muccuen NASA nnm nepenoBbIM
PM3nYeCcKnM s3KcnepnMeHToM. Tak BbIrnagen npoekT Stratos, MoaroTOBAEHHLIN W
onna4veHHbIN Red Bull, nponssoantTenemM sHepreTU4eCKUX HAaNNTKOB, NONYNSPHbIX
cpein NOAPOCTKOB, MOJIOAEXWN U CTYOEHTOB, CAaloWmMx ceccun. HannTok npoasuratrT
non cnoraHoMm «Red Bull okpblnseT», 1 KOMNaHNSA CTPEMUTCS NOKa3aTb, 4TO
HaxXoAUTCA Ha NepegHeM Kpae nonynsapHon KyabTypbi[1l - S. Adam Brasel & James
Gips, "Red Bull 'Gives You Wings' for better or worse: A double-edged impact of brand
exposure on consumer performance,” B "Nonconscious Processes in Consumer
Psychology," cneunanbHbin BbiNycK, Journal of Consumer Psychology, 21 (2011):
57-64.]. HacToNbKo Ha NnepefHeM Kpae, 4HTO e AUMHCTBEHHbIM MPU3HAKOM pekJiaMbl B
3TOM BMAeo Obl1 HEHaBA34YMBO NoKa3aHHbIN norotun Red Bull, rapMoHnYyHO
BMUCaAHHbIM B KOHTEHT, - OH Db/l pa3MeLlleH Ha Kancyne, Ha ckagaHape
BayMrapTHepa, Ha pyTOosIKax 3putenen BHU3Yy U T. 4. KaMmepa He 3aep>XnBaeTcd Ha
noroTtune, n BCe BHUMaHMe 3puTesien CocpenoTo4eHo Ha (haHTacTUYeCKoM
CMOPTUBHOM AOCTUXEHUN. B obiemM, ecnm He 3HaTb, rAe NCKaTb 3TN NPU3HAKN, NX
NIerko NponycTuTb.

N HeBepoATHO, 4TO BCA 3Ta paboTa, AeHbIn 1 fa)ke cMepTesibHbIn pUCK 06epHynnch
n3owpeHHon n besynpeyHo caenaHHoOW peknamMon[2 - He Ka>xgoMy CNOpTCMEHY-
3KCTpeMasny Tak Be3eT. HeckKosibKo croHcupoBaHHbLIX Red Bull cnopTcmMeHoB ymepaun
BO BpeMs NnoAroTOBKN MapKeTUHIOBOIro KOHTeHTa gns komnaHuu. Cm. Red Bull and



The Dangers of Red Bull's Extreme Athletic Event Marketing (OKyMeHTaIbHbIN
dunbm). MNMpoeepeHo 1 ceHTAbpA 2015 34ech:
https://www.youtube.com/watch?v=6uAC8vQ36Sg
(https://www.youtube.com/watch?v=6uAC8vQ3659).].

YavsuTenbHble COBbITUA 1 3aXBaTbiBatoWme BU3yasbHble 06pa3bl, Kak B Cily4ae C
NnpoeKkToM Stratos, XxapakTepu3ylT pekslaMHbIi PEeHOMEH Mo Ha3BaHMEM «KKOHTEHT-
MapKeTUHI», KOTOPbIN cenyac HabmpaeT NONyNapHOCTb. DTOT SACHbLIA Ha NepPBbI
B3rNa4 TEPMUH - Ha Jesie KpanHe pacnJ/biB4aToe Ha3BaHMe a0 CpencTs,
noby>xgatowmx TpaTUTb BpeMSA Ha NPOCMOTP UM YTEHUE KOHTEHTa, OMnJla4YeHHOoro
peknamogaTeneMm. KOHTEHT MAaCKMPYIOT NOA HOBOCTU (MM pa3BfieKaTesIbHble
MaTepuarsnbl), U, €Cn 3TO yaaeTcsd 0COBeHHO XOpOoLIo, MoJy4HalTCa Takme yCrneLwHble
TPIOKUN, KaK NPbIKOK U3 KocMoca ¢ Red Bull. 9Ta TeHAeHUMs cTana HAaCTOJIbKO
pacrnpocTpaHeHHON, 4TO, NO CJI0OBAM CMeumnaancToB, KOHTEHT-MapKeTUHI MOXET B
NTOre oCTaTbCA eAMHCTBEHHOW Pa3HOBMAHOCTbIO MapKeTUHra. BeposTHO, Bbl HUKOrga
O HEM He C/iblWanun, n B 3TOM BECb CMbICII.

ITOT MapKeTUHIOBbIN MHCTPYMEHT NpuU3BaH 3afencTBoBaTh noTpebutenen, He
noao3peBatoLLnX, YTO OHM YHaCTBYIOT B NpomMoakumnax. KomnaHma Red Bull 6necTtsawe
cnpaBuaacb C 3Ton 3agadven. B oTpacneBoM xypHane Advertising Age onybnmnkosann
OT3bIB TOM-MeHeO)Xepa, KOTopbln Ha3Ban Stratos 04HON N3 NYYLWINX PpeKaMHbIX
KaMmnaHun XXI Beka: «Bcs npenectb B TOM, 4TO 3T0 6b1J10 abCONOTHO HE NOX0XKe Ha
MonbITKY 4TO-TO nNpoaaTb»[3 - "Top Ad Campaigns of the 21st Century," Advertising
Age, 2015. MNMpoeepeHo 1 mapTa 2015 rona 3peck: http://adage.com/Ip/topl5/#stratos
(http://adage.com/Ip/topl5/#stratos).].

Red Bull ncnonb3yeT KOHTEHT-MapKETUHI - KakK Ternepb 1 NoYTK BCe CreunasncTbl rno
MapKeTuHry notpebutenbcknx ToBapoB (0kos10 90 %). MOTOMY 4TO C €ro NOMOLLbIO
MOXXHO MOJNYYUTb HYXXHbIN 3(pdeKT. B onncaHHoM csiydae 37 MJIH YenoBeK
MOCMOTPENN KOPOTKUA ponnK Ha YouTube, n ewe o4eHb MHOrmne ysngenn bonee
noapobHble BEPCUU, TENECIOXKETbl Ha Pa3HbIX A3blKaX, AOKYMEHTaNbHbIN PUIbM Ha
kaHane Discovery, HoBocTn B CMIU. B uenom 6bpeHp nony4nn 6ecnnaTHoOe oCcBeLLleHNE
B aMEPMKAHCKMX Meana, Kotopoe nHayvye oboLsiocb 66l B 4€CATKU MUSIJIMOHOB
nonnapos. Mo coep>XaHHbIM oLeHKaM, /19 0CTaJIbHOro MMpa TOJIbKO 3a nepsble Tpu
OHS 3Ta cyMMa cocTasuna bbl 6 mapg espo[4 - Darren Heitner, "Red Bull Stratos Worth
Tens of Millions of Dollars in Global Exposure of the Red Bull Brand," Forbes, 2012,



http://www.forbes.com/sites/darrenheitner/2012/10/15/red-bull-stratos-worth-tens-of-
millions-of-dollarsin-global-exposure-for-the-red-bull-brand/
(http://www.forbes.com/sites/darrenheitner/2012/10/15/red-bull-stratos-worth-tens-of-
millions-of-dollarsin-global-exposure-for-the-red-bull-brand/) (nposepeHo 2 sHBaps
2015); Red Bull and The Dangers of Red Bull's Extreme Athletic Event Marketing.]. 1
MPbIKOK N3 KOCMOCa - TOJIbKO 4YaCTb 0OLEero MapKeTUHIroBOro rnjaaHa KoMmnaHuu, B
KOTOPOM OTBEpratT TPaaNLMNOHHYIO pekJlaMy pagn CNOHCOPCTBa COPEBHOBAHUM Mo
3KCTpeMasibHbIM BUAaM CropTa, PpacKpy4YmBaHUSA Masion3BECTHbLIX MY3blKaHTOB U
pa3paboTkn nepenoBbix TexHonornn. O6o BceM 3TOM pacCKa3biBalOT Ha KaHasne Red
Bull Ha YouTube, 4bum ponunkn B 2015 rogy cobpanun 6onee 1 mapa npocMOTPOB, a
TakK)Xe B OKYMEHTaNlbHbIX hnsibMax, XXypHasax U peanmtun-cepnanax, BbilMyCKaeMblX
Red Bull Media House. Ho Lenb 30ecCb - He TOJIbKO NpPUBJIeYb 3pUTeNen, HO 1
noBbICUTb npogaxun. N ycnnua Red Bull no co3gaHnio KOHTEHTa npekpacHo
OKynatTCs. 3a nepsble WecCTb MecsaleB nocsie npbhkka baymMmrapTHepa npogaxku
KOMMaHUM noaHANnNcb Ha 7 %, 4To coctaBwuio 1,6 mnpa gonnapos[5 - "Top Ad
Campaigns of the 21st Century."].

OTO MasieHbKUW Wwar gns 4YesioBeka... U orpoMHbIn ckavok ansa Red Bull.

[e3opueHTaumna B KOHTEHTe

HecmoTps Ha ABaAuUaATb C NWHUM NeT paboTbl B MapKeTUHIe, MOHAavasly s U caMa He
NMOHsA, 4TO 3TO Oblfla peknaMHas akumnsa. Kak 1 ocTasbHble, § NocMoTpena
TPaAHCAAUMIO MPbIXKKa 1 faxke He rnogyMarsia, YTO MHe XOTST NpoAaThb SHEPreTu4eckuni
HanNUTOK. MHe Ka3anoCb, YTO 1 CMOTPIO HOBOCTHOW MaTepuaJn.

He ncnonb3oBaTb TPaAUUMOHHYIO peknaMy - npeporaTtuBa Red Bull. Ho ecnn KOHTeHT
AOCTOMH Hallero BHUMaHUs, No4eMy KOMMaHMsa He CBA3biBaeT C HUM cBoun bpeHA?
OTtBeT npocT: Red Bull xopowo noHUMaeT, 4T0, ecnn 6bl Mbl 3HaNM 06 y4acTum
peknamogaTens B 3TOM CoObITUM, BONLLINHCTBO HE CTaslo Obl CMOTPETb CIOXKET.
MNynbTbl AUCTAHLMNOHHOIO yNpaB/aeHus, BUOeoMarHnTogoHbl (a Tenepb eLle v
baHHepHasa cnenoTall - bBaHHepHasa cnenoTa - NCUXosI0rnyeckKasa onTuyeckas
nnno3uda, bnarogaps KOTOpPoOW MoJsib3oBaTe b CanTa He 3aMedaeT pekylaMHble 610KN
(6aHHepbl) Nan 06bEKTHI, MOX0XKME Ha HUX. - MNpuM. pea.], n nporpamMmbl,
bnokupytowme peknamy), ybeonnm MapkeTonoros, 4To notpebutenn npekpacHo
Hay4unncob niberaTtb peknamy. B oTBeT Ha 3TO NpULLIOCE N306pecTn HOBbIE U



yJy4dlleHHble BapMaHTbl HEABHOIO MapKeTWHr a.

HenpsmMoe Bo3oencTeue, LUMPOKO U3BECTHOE KaK CKPbITbIN MapKeTUHr, npencrasnsaeT
cobon «MCNOIb30BaHNE TaHbIX MAaPKETUHIOBbIX MPUEMOB, KOr4a CBSA3b C KOMMaHuen,
Co3[aBLUEen NN CMOHCUPOBaBLUEN KOMMepYeckoe cooblleHne, He pacKpbIBaeTCHa Uan
He neMoHcTpupyeTtca»[6 - Kelly D. Martin and N. Craig Smith, "Commercializing Social
Interaction: The Ethics of Stealth Marketing," INSEAD Business School Research Paper
No. 2008/19/ISIC (®PeBpanb 2008), http://ssrn.com/abstract=1111976
(http://ssrn.com/abstract=1111976); Rob Walker, Buying In: What We Buy and Who
We Are (New York: Random House, 2010).]. XoTqa Takue MeToAbl HE HOBbI, B 3MOXY
CoUMasibHbIX CETEN OHU OO0CTUM AN HEBbIBAsIbIX BbICOT U MPaKTUKYKOTCSH C
ncnosb3oBaHueM bosiee XUTpbix NpruemMos. MosABMIOCE U MHOIMO Ha3BaHUN, HanpuMep
CKPbITbIN MAPKETUHI, MAapKETUHI NoA4 NMPUKPbITUEM, BHEAPEHHbLIN MAapPKETUHT, a cpean
6osiee HOBbIX - KOHTEHT-MAapPKETUHI, MapKeTUHI C/yX0B, BpeHa->XypHanncTmKa v
MHOrMe-MHorme gpyrue. XoTa 4eTKMX onpenesieHnin ona 3Toro ABJeHns rnoka
HEMHOrO0, Leflb 04eBNAHa: HanTu cnocob HeHaBA34YMBO NOKa3aTb TOBapPbl UAN YCNYIrK,
4TObObI NOAN HE 3aMEeTUAN NPU3bIBa NX KYMNUTb, @ TaKXXe - U 3TO CaMoe Ba)kHoe -
Havyasin peKoMeHAoBaTb 3TU BeWM Apy3bsaM, hopMupysa Takmm obpasom Mup, B
KOTOPOM Mbl MOCTOSAHHO MOKYMaem 1 npoaaem.

Kak 3TO HM HA30BW, B KOHEYHOM MUTOre PeknaMnCTbl MOryT 3aMacKMpPoOBaThb
KoMmMepyeckoe coobliieHne BCero Anllb 0AHUM U3 ABYX cnocoboB: 1) cnpsaTaTh
peknaMy B CYLLLECTBYIOLWEN cpeae AJis Co34aHUA KOHTEHTa uian 2) co3fgaTbh MaTepuan
CaMUM U cAenaTb ero He MOX0XXUM Ha pekslamy. B nepBoM ciy4vae nosyyaeTcs
HAaTWUBHAas pekjlaMa, BO BTOPOM - KOHTEHT-MapKeTUHr.

HaTuBHag peknamMma LOJIKHA rapMOHUYHO BbIMrIA4eTb Ha CanTe WU B JIEHTE HOBOCTEWN
coumasibHOW CeTun, 4Tobbl MOCEeTUTENN WAN CMOTPETb KOHTEHT, CMOHCMPOBAHHbIN
peksiamMonaTesieM, C TOW Xe FOTOBHOCTbIO, C Kakon obpallaroTCcs K He MponJlavyeHHbIM
MaTepuanam. Jly4ywmnin npumep 3gech - BuzzFeed, nonynspHbINn NCTOYHUK HOBOCTEN U
MHopMaumMn B MHTepHeTe. Bce, KTO NoJ1b30BasiCad 3TUM CaNTOM WU MPUSIOXKEHNEM,
3HaKOT, 4TO NpeacTaBNsaloT cobon cTaTbn-cNNCKN. Hanpumep, «51 MbICab, KOTopas
rnocewjasa BCex AeByLIEK, Bpeowmx HOrm» nnm «12 ypoKoB XXN3HU, KOTOPbIE Mbl
YCBOWUJIN Ha NEPBOM KypcCe», a TakXXe TeCTbl Bpoae «Kakoun Bbl repon B "ManneT-
woy"?» BTOpyo U3 NnepedmncriieHHbIX cTaTen BolgenseT TOT paKT, 4To ee
CMOHCMpoOBaa ceTb cyrnepmapkeToB Target, kKoTopas xoTena obpaTnTbCA K
CTyOeHTaM B npenasepumn y4ebHoro roga. Kak 370 MOXXHO NOHATL? 10 KpoLwe4yHoMy
JIOrOoTUMNY U Ha3BaHMIKO KOMMAaHUN, PACNOJIOXKEHHbIM Hag TeKCTOM. Ho HaTuBHaA
pekslama NpucyTCTBYeT He ToJNIbKO Ha BuzzFeed. OHa ecTb B Facebook n Twitter, n



haxxe Ha canTe The New York Times. Y 3Toin razeTbl y>xe nmeeTtcs cobCcTBeHHOe
MapKeTUHrosoe nogpasfeneHne, U Ha4dyaam OHN CO CTaTbU O XKEeHLWNHaX-
3aKJII04EHHbIX, KOTOPYIO cnoHcupoBasn KaHan Netflix, Beinyckatowmnimn cepuan
«OpaH>xxeBbin - XxUT ce3oHa» (Orange Is the New Black)[7 - Melanie Deziel, "Women
Inmates: Why the Male Model Doesn't Work," New York Times,
http://paidpost.nytimes.com/netflix/women-inmates-separate-but-notequal.htm
(http://paidpost.nytimes.com/netflix/women-inmates-separate-but-notequal.htm)
(npoBepeHo 14 aHBapsa 2015).].

C opyron CTOPOHbl, KOHTEHT-MapKeTUHr, NO 3aBepeHUsAM NHCTUTYTa KOHTEHT-
MapKeTuHra, obecnevymBaeT «LUEHHbIN, aKTyasibHbIN, HAAEXHbIN KOHTEHT», KOTOPbIN
npu3BaH NOHPaBUTbLCA Leneson ayguntopun. Red Bull cozpaeT KOHTEHT, nepeaatoLmnmn
naew «3KCTpuma». [1na 3Toro OH UCNoJib3yeT albTEPHATUBHbLIVM POK, 3aXBaTbliBatoLme
BUAbI CNOPTa N HOBEWLLUME TEXHOJIOMNN, NPUBNEKaTesIbHbIE OJ151 CBOEN LLeneBon
aAyANTOPUN - KOYENHO3ABNCUMBbIX CTYAEHTOB, KOTOPbIE MeYTaloT COBEPLUNTb YTO-
HNMOY b 3KCTpPEeMasibHOE, HO, CKOpee BCero, HUKorga 3Toro He caenatoT. CeTb
pecTtopaHoB Chipotle co3pana TpexMnHyTHOE BULEO, BbDKMMaAlKOLLee cnesy,
OOMoJIHWMa ero CanToM C UFrPON ONA CKayvyMBaHUA Nof Ha3BaHmeM «Yyyeno» (The
Scarecrow), n BCe 3TO - C LeNblo paccka3aTb 006 oTpuuaTesibHbIX CBONCTBAX
MPOMbILL/IEHHO NepepaboTaHHbIX NPOoAYKTOB. Mpun 3ToMm Chipotle npeacTaeT Kak
Bbosiee 300poBas N SKOJNIOrMYECKM YNCTasa asbTepHaTuBa. A KoMnaHusa Pennzoil cHana
NOKYMeHTaslbHbI hunbM no Ha3BaHMeM «Pa3pywasa bapbepbl» (Breaking Barriers) o
TOM, KaK YCTaHaBJ/IMBAOT HOBble pekopAbl CKOPOCTU. XOTHA 06 y4acTnm HepTAHOMN
KOMMaHUM MHOIO rOBOPUN B CrieunannsvpoBaHHon npecce, Pennzoil He purypupyert
Ha canTe National Geographic, opueHTUpOBaHHOM Ha noTpebutenen, n He
yrnoMmnHasnacb Ha KabenbHOM KaHane, Koraa rnokasbiBaam 3ToT unabM. Ewe bonee
XUTPbIN X004 - CMOHCUPOBAHHbIE TBUTHI, 3anucn B 61orax n snaeo Ha Vine, rge Hu
pa3y He YNoOMUHaeTCsa CBA3b C Koprnopauunen.

Bcsa 3Ta peknlama - a 3TO OHa U eCTb, U HE Ba)XHO, Ha3bIBAlOT €e HaTMBHOW PeKJIaMOWn,
KOHTEHT-MapKeTUHIOM WUJIN KaK-TO elle, - pa3BiliekaeT U OQHOBPEMEHHO BbIrNaonT
NHOPMaTMBHOW. Mbl MPOBOAMM B MHTEepHeTe 6ecyYncneHHble Yacbl, YNTas HOBOCTb 3a
HOBOCTbIO U MPOCMaTpMBas POJINK 3@ POJINKOM - 1N pa3 3@ Pa3oM NMOHMMAEM, 4TO He
Y3HaJIN HNYEro CTOoAWEero, HoO He MOXXeM MOoHATb no4vyeMy. Npu4nHa TakoBsa:
MapKeTUHI He Npu3BaH 3a4enCcTBOBAaTb HalWl UHTENNIEKT - OH crneymabHo
OpraHn3oBaH Tak, 4TOObI Bbi3blBaTb IMOLUUN. Mbl XOTUM BOCXULLLATBLCSA, 3/IMTLCA U
pafoBaTbCs, M MO3TOMY C FOTOBHOCTbLIO MPOAOJIKAEM CMOTPETb UM YnuTaTb. Ewe
OOWH POJIMK C KOTUKaMn He noBpeanT, 0CO6eHHO eCiv OH TakKoM MUJIbIA, YTO UM
NPOCTO HeJsb35 He NoAeNNTbLCA C Apy3bamMmu. OgHako npobsiema B TOM, 4TO, Kak B
cflyqae ¢ kapTodesibHbIMU YMUncamMmm, COBEPLUEHHO HEBO3MOXXHO OrPaHUYNTbCHA OOHUM-



eONHCTBEHHBLIM POJINKOM.

Nonb3oBaTeNbCKNE MHTEPEENCHI CneumasbHO pacCYMTaHbl Ha TO, 4TOObI YBNEeYb N He
OTNycKaTb. Mbl Kpyr/ibiIMU CyTKaMun NpUKIEeHbl K 3KpaHy, KOTOPbIN HOCUM B KapMaHe,
OEPXXNM Ha CTOJ1e UM KNageM Ha NPUKPOBATHYIO TyMBo4Ky. MobunbHble

YCTPOMCTBA - 3TO 3/IEKTPOHHbIE COCKM, CNeumasbHO pacCYMTaHHble Ha (hopMMpoOBaHMe
3aBmMcumMocTun. OnoBeLweHns, XO0TA NOpPon 1 ObIBAOT NOJI€3HLIMU, BbI3bIBAOT Y HAaC B
MO3rYy BCMbIWKW YO0BOJIbCTBUSA, U OT 3TOr0 pa3BmMBaeTCs NPUBA3AaHHOCTb K
TexHonormam[8 - Maia Szalavitz, "This is Your Brain on Facebook," 31 aBrycTta 2013,
http://healthland.time.com/2013/08/31/this-is-your-brain-on-facebook/
(http://healthland.time.com/2013/08/31/this-is-your-brain-on-facebook/) (nposepeHo
16 okTsa6psa 2015).]. 3TO HAacCTONLKO 3(PPEeKTUBHbIE NPUEMBI, HTO, MO MHEHUIO
OoNbWNHCTBA JIl0AEN B BO3pacTe OT BOCEMHAAUATU A0 BOCbMUOECATUN NATU NET,
OTKa3aTbCA OT COUMasbHbIX CETEN TAXKENEee, 4eM OT KypeHus, ynotpebneHuns
aNKorong, TpaTbl AeHer, cCHa 1 cekcal9 - James Meikle, "Twitter is harder to resist than
cigarettes and alcohol, study finds," The Guardian, 3 cdespansa 2012,
http://www.theguardian.com/technology/2012/feb/03/twitter-resist-cigarettes-alcohol-
study (http://www.theguardian.com/technology/2012/feb/03/twitter-resist-cigarettes-
alcohol-study) (npoBepeHo 16 okTa6psa 2015).]. BoT ewe cTaTuUCTMKa: nosab3oBaTenu
Facebook HaxoaosaTcsa Ha canTe 81 4yac B roay, oUCHbIE COTPYAHUKN NPOBEPSIOT
3NEeKTPOHHYI0 No4vTy 30-40 pa3 B 4ac, Mbl NepekJIto4aeMCca Mexay pasHbiMun
3N1eKTPOHHbIMMN ycTponcTeamm 21 pas B Yac[l0 -
http://www.ragan.com/Main/Articles/48687.aspx
(http://www.ragan.com/Main/Articles/48687.aspx). O4HO nccnenoBaHue nokasarsno, 4To
0ecaTb MUHYT, NpoBedeHHble B Twitter, nogHNUMaOT YpOBEHb OKCUTOLIMHA - FOPMOHA,
KOTOPbIN CHUXXaeT 6ecnoKoncTBO 1 co3aaeT owyuleHne 6e3onacHocTn. OgHaKo 3TO
OblNO OrpaHNYeHHoEe nccnengoBaHue, N, COOTBETCTBEHHO, €ro pe3yJsibTaThbl Bbi3blBAOT
Bornpocskl.]. B 2014 rogy amepunkaHubl B cpegHeM 2 4aca 39 MUHYT B A€eHb
rMoJib30BaJINCb KOMMblOTEPaAMU, 2 Yaca 43 MUHYTbI - MJIAHWeTaMn 1 2 4aca 14 MUHYT -
CMapTdOoHaMKM He A8 F0J1I0COBON CBA3WN. Bcero nATb 1IeT Ha3ad 3T NoKasaTenu
cocTaBnanm 3 4aca 4 MuHyThl, 21 1 40 MnHYT cooTBeTCcTBEHHO[11 - "Average daily
media use in the United States from 2010 to 2014 (in minutes)," Statista, 2015,
http://www.statista.com/statistics/270781/average-daily-mediause-in-the-us/
(http://www.statista.com/statistics/270781/average-daily-mediause-in-the-us/)
(npoBepeHo 15 nioHA 2015).]. KoHe4yHOo, Takoe sBfieHNe MOXKHO 06bACHUTDb
pacnpocTpaHEeHUEM LUMPOKOMOJSIOCHONO MHTEPHETa, YCOBEPLUEHCTBOBAHNEM
CMapT®hOHOB 1 N306MInemM coumnasbHbiX CETEN, Bbi3biBalOWMX NMPUBbIKaHME. HO TOIbKO
ero 6b1710 6bl He[OCTAaTO4YHO, YTOObI Mbl TaK MPOYHO MPUKIEUINCH K arihoHaM 1
caMmcyHram. Bce geno B npoayMaHHoOM pekiame, CoO34aHHOM C y4eTOM COBpaHHbIX O
HaC AaHHbIX, KOTOpas CKpPbIBAeTCs NMNOA4 MacKOW HEBUHHOW CTaTbW UK POJINKA,



CMEeLUHOro 0o KoJink.

3ageBatoLnin 3a XXMNBOE KOHTEHT pacnpoCcTpaHAeTCsa B COUMalibHbIX CETAX, U
Nnpon3BoAMTENN TPAANLNOHHBLIX HOBOCTEN BbIHYXXAEHbI KOHKYPUPOBaTb C HUM. U
HaxoOsATCS OHW MPU 3TOM B 04E€Hb HEBbLIFOAHOM MOJIOXKEHUN. PEKNAMHbIN KOHTEHT
Co3[laeTCs C pacy4eToM JaTb BaM Xeslaemoe (coBeT, MHPOPMaLMIO, CKUAOYHbIN KYMOH,
yNbIOKY, BO3MOXHOCTb OTB/1I€4bCH), @ MHHPOPMALNOHHbIE MeAna NOCTaBASAOT
Heobxoammoe (MHopMaumio). YTobbl KOMNeHCcMpoBaTb 3TOT AncbanaHc, ctaTbn
Ternepb AeNatT MOXOXKMUMU Ha peknamy, NpuBseKas YntaTenen (U peknamonarenen)
3aroJloBKaMu-npuMaHkKaMuy, KOTopble OANH XYPHAINCT Ha3Bal «NPOCTUTYTCKUMM».
TN NpUMaHKN (MK, KaK NX elle Ha3blBaloT, KIMKOENTbl) ONUCbIBalOT CTaTby
NMPUMepPHO Tak: «Bbl He noBepuTe, 4TO Tenepb byaeT», «BoT no4emy aBToMobUNM C
aBTOMUJIOTOM BXOAST B MOBCEAHEBHYIO XWU3Hb» UK «Bce XxoOsaT B TyasieT, HO

2,6 MNpa 4enoBeK CNpaBsIAOTCA C 3TUM OEPbMOBO». YTO eule BaXkHee, Megna v
peknamMoaaTesnin BCTyNnatloT 34eCb B HanpsXXeHHyto bopbby, NoTOMYy 4TO
MPON3BOANTENIN KOHTEHTA U €CTb peKsiamodaTenun, a pekilamogaTtenm n ecTb
NPON3BOANTENIN KOHTEHTA, N BCE OHW CO3[al0T CrJjlaB, KOTOPbIN, MO X MHEHUIO, Bac
3aLenuT - TO eCTb 3aCTaBUT NOTPATUTb Ha HUX BPeEMS.

YecTHO rosops, naes 3arosioBka-npuMaHku He HoBa. Hanpumep, An14 BewaTesibHOro
TeneBuaeHUs AencTesoBasia Moaesib nepeaad, Co3faHHbIX N0 NPUHLUNY
«HaumeHbLWwero obuwero sHameHaTensa». BCNOMHUTe Takue NporpamMmmsbl, Kak
«X0sI0CTAK», «[[0/10C» N MUpMabl NPOYUX PeanTU-LOY N He TOJIbKO, rae MasioBaTo
NCKYCCTBa U MHOI0 aJiropuTMoOB. HO B KOHEYHOM NUTOre NX MHTEePeCHO CMOTPETb, U
OHUW NpUBNIEKAIOT MHOro 3puTesien. Yem bonblue ayautopus, Tem bonblue aeHer
KaHaJs NoJly4uT OT peksiaMbl, a 3TO BeAeT K n30bumnmio peanmtn-woy n npovero
6eCcCMbIC/IEHHOr0 KOHTEHTA, B TO BpeMSA KakK HOBOCTU, OKYMEHTallbHble U
obpa3oBaTesibHble MPOrpaMMbl MOAAKTCA OrpaHNYEHHbIMN A03aMKU. [ns nevYaTHbIX
CMW cooTBeTCTBYIOWMM npumMmepoM byaeT ypHan People nnun tabnonbl, KotTopble
pa3MeLlaloT y KacC B cyrnepMapKeTax.

OTnunyme, KoTopoe Mbl HabsgaemM B HaWM AHW, COCTOUT B TOM, YTO FOHKa
peK/iaM1UCTOB U U3JaTesien cocpenoTo4eHa Ha CO3aHNM 3axBaTbiBalOLLEero KOHTEHTa,
B KOTOPOM HEBO3MOX>XHO pacrno3HaTb MAapKEeTUHIOBYIO MOOOMJIeKY. ITO «peKslaMma nop
MPUKPbITUEM», HAMEPEeHHasa MAaCKNPOBKA KOMMepPYeCKOW 4aCcTN MapKeTosI0roM nim
n3paTtesieM, 4Tobbl Mbl HE MO ONpenesnTb CKPbITYIO Npupoay KOHTeHTa. Nepepn
HaMun peksama? Unm ctatbsa? A MOXeET, U TO 1 apyroe? Takyi HeonpeaesieHHOCTb A
Ha3blBalo Ae30pMeHTaumMen B KOHTEHTE.



[le3opueHTaumsa BO3HMKAET, KOrga pekjlamMma He NoxoXXa Ha pekJlaMy 1 COBEPLLUEHHO
HEBO3MOX>XHO OTAENNTb HAaCTOALWME HOBOCTM OT HEOYEBUAHOMO MapKeTMHIOBOIro Xoaa.
Ecnm 3Ta TeHAeHUMA BONMJIOTUTCA B MOJIHOWN Mepe, B MUPE HE OCTAaHeTCA HacTosAWwero
KOHTEHTa: BECb OH OKa)>kKeTCsA B TON UAN NHOW CTEMNEHN PeKsIaMHbIM. XOTS BpAg 1u
0eno nonaeT 00 TaKOW KPaMHOCTU: y)XKe cerndac pekslaMma He3aMeTHO CIMBaeTCs C
HEKOMMEPYECKNM KOHTEHTOM, HaMNoJIHAS Meanacpeny n oTTaskMBas HacToswme
HOBOCTW BCe Aasibllie 1 fanblie. Ha 3To eCcTb NpocTas NpuUYnHa: ecnm uenb -
NpubbISb, HACTOAWMNNA KOHTEHT OO/KEH YCTYNUTb KNnkbentam, Tectam n 3abaBHbIM
pPOJSIMKaM C KOTMKaMn. Hac CTUMynunpytoT TpaTUTb BPEMSA UMEHHO Ha Takue Beln B
HagexXnae, 4To Mbl Kyrnum ToBap.

Ho 3acTaBuUTb HAc NPONTK MO CCbIJIKE - NOJIOBMHA Aena. PeknamogaTenn HagelTcs,
4YTO, NPOYUTAB «CTATbIO» NN NOCMOTPEB BUAEO, Mbl MOAENNMCHA UMU, N KOHTEHT
CTaHeT BUPYCHbIM, TO eCTb ByaeT pacnpoCTPaHATbLCSA OT OAHOIro NoTpebutens K
apyromy 6naronaps csoen pa3BiekaTeNbHON LEHHOCTU. BUPYCHbIN MapKeTUHI
KpanHe Ba)KeH, MOTOMY 4TO OH UCMOJIb3YeT coumnasnbHble ceTn, 4Tobbl NpoaaBaTh
TOoBapbl. 3TO Mbl Npoasuraem bpeHpn, Mol Noby>xpaem gpysen n poaCTBEHHUKOB
MOCMOTPETb BNOEO, KYNMUTb TOBApP UM NAaNKHYTb CTPaHMLy. A MOCKOJIbKY
pekoMeHgauna NoCcTynaeT U3 NMPOBEPEHHOIo0 N HAAEXHOI0 NCTOYHMKA, APY3bA U
POACTBEHHUKN C 6oNbLLEN BEPOATHOCTbLIO 06paTAT Ha Hee BHUMaHMe. Tak BbiIrnaanT
capadaHHbI MApPKEeTUHI, OCHOBA OCHOB B HOBOW 3KOCUCTEME CKPbITON LNPPOBON
peknambl. CneunanncTbl N106AT capadaHHbIN MapKeTUHI, NOTOMY 4YTO OH Bcerga boin
N oCTaeTcCd CaMbiM 3(p(PeKTUBHbIM MeTOoAO0M nMponaxk. bonee Toro, ecnm Hawa uenb -
CKPbITb PeKJSIaMHbIN NOCbIS1, cCapadaHHbIl MAPKETUHI BbI30BET MUHMMYM NOLAO3PEHUN.
B KOHUE KOHLL0B, ec/n gpyr roBopuT, 4TO eMy NOHpaBuCca nocnegHuin «Mapk
FOpckoro nepunoga», y HaC HeT OCHOBaHUN eMy He NoBepuTb. K coxxasieHuto, 3a04H0
Mbl HA4YMHaeM BepUTb, YTO, HakKanameasa apy3en B Facebook nnu yntaTtenen B Twitter,
Mbl MOJly4aeM BO3MOXKHOCTb Oe/NTbCA NHpopMaumnen ¢ 6ansKnMmm no gyxy aogbMu.
Ha caMoM fene BCe He TaK: Mbl CO34aeM ayguTOpUIO AN peksamopatenen. To eCcTb
HalW OTHOLWEHUSA NCMOJb3YIOT, 4TObObl 06NerynTe KoMMep4Yeckue onepaunm, Uin,
€CJIN BOCMOJ1b30BaTbCA MapKeTUHIOBbIM XXaproHoM, «MoHeTu3npytoT»[12 - Douglas
Rushkoff, Program or Be Programmed: Ten Commands for a Digital Age (New York: OR
Books, 2010).].

OTnnyaTb «HacTosILee» OT MAapKEeTMHIOBbIX YJIOBOK CTaJ10 elle C/I0XKHee, NoTOMY 4YTO
Mbl NOJIb3YyEMCH TEMU XK€ NHCTPYMEHTaMU, C MOMOLLbIO KOTOPbIX NX CO34at0T. Mbl
nuwem B Twitter, BbicKa3biBaeMcs B 6s10rax n gake camm ynoMmHaeM Ha3BaHUS
KoMNaHun. NMpnMmepoM MoXXeT NoCnyXnTb xewTer #alexfromtarget. B Hosi6pe 2014
rofa AeBOYKa-nogpoCTOK 3alljla B MeCTHbIM MarasunH Target n ysugena
CMMNATUYHOIO IOHOLY, KOTOPbIN CKaabiBan NOKYMNKK Ha Kacce. OHa



cchoTorpacdmpoBana Anekca (ero umsa 6110 HanncaHo Ha benpgxxe), onybnmnkoBana
doTo B Twitter n coenana xewTer #alexfromtarget. [MoApoOCTKN HavYann oennTbCs
3TUM POTO, U MeHbLUE YeM 3a CyTku Anekc npuobpen 300 000 NoANNCHMNKOB U
OKa3aJicsa repoemM HOBOCTEN. DTO He Bbin PR-TploK: obbl4HaA AeByLUKA HEYASAHHO
yCTpousa MapKeTUHIrOBYIO aKLMIO 19 cynepMapkeTa 3KOHOMKJlacca. [ipyron npumep:
BOCbMUNETHNIN DBaH PELEH3UPYET UFPYLLKU 1 BUOeourpbl Ha KaHane EvanTube B
dopmMaTe, NnoaxoasfueM ona BCen CeMbU. DTOT KPOLWLEYHbIN BeayLWwmni 3awmnbaeTt
6osiblle MNASIMOHA A0J1I1apoB B rog 1 cobmpaeT 6osblie NPOCMOTPOB, YeM KaTu
Meppu[l3 - Ha 3170 cnocobeH aaneko He Kaxkabln. OTeu DBaHa BNadeeT KOMMNaHNER,
npou3BOAALLEN BUOEOPOJINKMN, U MO KOHTEHTY BUAHO, YTO OH cOoenaH
npoceccrnoHanbHO.]. Ho 4TO Mbl BUAUM Ha KaHale 3BaHa? PeknaMy TOBapOB, KOTOpbIE
OH OMNMCbIBAET, peKJslaMy CaMOro 3BaHa WM HacToswmMe OT3bIBbl NOTpebuTena?
TpyOoHO CKa3aTb.

Ha 3Tom 3Tane, BO3MOXXHO, Bbl y>Ke 3afilaeTeCb BOMpOCaMu: He 3anjaTunnia au
KoMnaHua Apple 3a cTaTblo, KOTOPYIO Bbl MPOYaM cerogHsa yTpom? He 6bin nin
3abaBHbIN TecT Ha BuzzFeed peknamon? A Ta 3anuncb B Facebook - «HaTypanbHaa»
WNN onJsiavyeHHasa peknamopaTenem? B cnydyae C ra3eTon BTOPOW BapMaHT BO3MOXKEH,
Cc BuzzFeed - no4Tn rapaHTUpoOBaH, a KOHTEHT B Facebook oka3biBaeTcs peknamon
BCe Yalle 1 Yaule, NoTOMY 4YTO 3Ta couMasibHas CeTb MOCTOAHHO MEHSAET aJropuTMm
MOBbILLEHNSA OOXOOHOCTW, 3aCTaBNAs peksamogaTesen NNaTuUTb 3a KOHTeHT. U
MHOrMe Ha4vasan 3To noao3pesaTb, 0cobeHHO NpuMeHnTenbHO K Facebook. Kpome
TOro, Mbl CTanu sy4ywe rNMoHUMaTb, Kak MapKeTos10rM NCNosb3yoT cobpaHHbie JaHHble,
4TOObI NPOABUIraTb HaM pa3Hble NPOAYKTbl. Mbl 3HAaeM, 4TO MO KpanHen Mepe 4acTb
OT3bIBOB B MHTEpPHeTe - hasblumBblie Uan onnadvyeHHble[14 - Daniel Roberts, "Yelp's
fake review problem," Fortune, 26 ceHTsa6psa 2013,
http://fortune.com/2013/09/26/yelps-fake-review-problem/
(http://fortune.com/2013/09/26/yelps-fake-review-problem/) (nposepeHo 2 MapTa
2015); David Streitfeld, "Give Yourself 5 Stars? Online, It Might Cost You," New York
Times, http://www.nytimes.com/2013/09/23/technology/give-yourself-4-stars-online-it-
might-cost-you.html (http://www.nytimes.com/2013/09/23/technology/give-yourself-4-
stars-online-it-might-cost-you.html) (nposepeHo 15 okTa6ps, 2015). JononHUTenbHYO
NHOPMALIMIO O NPaKTUKE OMNJTAYE€HHbIX YTOMUHAHNIA B UHTEPHETE MOXHO HanTn B
cnepylouen rnase.], a «NOKoJsIeHNe OBYXTbICAYHbIX» JIerKo NpefocTaBaseT CBOU
rnepcoHasibHble JaHHbIE, €CIN 33 3TO MOXXHO MNOJIYYUTb CKNOKY UKW Y3HaTb NoCnegHunn
TpeHAO N TaknM obpa3om n30aBUTLCHA OT «CTpaxa YyNnyCTUTb HEYTO Ba)kHoe»[15 - Mo
naHHbIM Boston Consulting Group, «no cnosam 37 % MuUnneHnasnoB U3 YMcia CaMblX
MOJI0AbIX, UM Ka)KeTCS, 4TO OHM "4TO-TO ynyckarT", ec/in oHN He 3axoaAaT B Facebook
nnn Twitter kaxxabln geHb». Christine Barton, Lara Koslow, and Christine Beauchamp,
"How Millennials Are Changing the Face of Marketing Forever," BCG Perspectives,



2014,
https://www.bcgperspectives.com/content/articles/marketing_center_consumer_customer _ins
(https://www.bcgperspectives.com/content/articles/marketing_center_consumer_customer _in
(nposepeHo 25 mapTa 2015); "Roughly half of Millennials say they like to be one of the

first to buy new/trendy products," Marketing to Millennials U. S. Report, ®eBpanb 2015,
Mintel Group Ltd.].

Hy a ecnu Bbl He 3HaeTe, CTOUT /X 3a 3anNncCbio B 6a10ore MapkeTosor, noayynaa aun
3Be34a, Hanncaswasa TBUT o0 Bbanb3ame anda ry6, 20 000 gonnapos 3a 140 3HaKOB,
3anjaTua K 3a CTaTblo NOpTan ANa8 OHNANH-TPAHCAAUNIA, U BblN 1N AOKYMEHTaNbHbIN
pnnbM Ha KaHane National Geographic CHAT Ha AeHbrM HePTAHOM KOMMNAHUN? Ecin
Obl Bbl 3HaNAW, 4TO 3TO peKslaMa, TO, BEPOATHO, NpoLwan Bbl MUMO Tak Xe, Kak
MPOKPY4YMBaEeTE peKiaMy B 3aMNMCaHHbIX Tenenepenadax nnm sbibpacbiBaete
PEK/TaMHYI0 NOYTY B MycopHoe Beapo. M ecnn 6bl Bbl BCE Xe peLunin NoCMOTPETb
3TOT KOHTEHT, 3Hasi 0 HEM NpaBAy, TO OTHEC/INCb Bbl K HEMY 3HA4YUTENIbHO KPpUTUYHEE
NN UMHNYHEE - @ UMEHHO 3TOro Kopnopauum He XoTAT.

[paHMUa MeXXay HenpeaB3aTbiM KOHTEHTOM U PEKIAMON HAaCTONIbKO pa3MbliaCb, 4TO
N3MEHUINCb TEPMUHbLI, ONUCbIBatOLWMNE 3TN ABJIEHUSA. [10 MHEHUIO PEKIAMUCTOB, OHU
y>XKe HE CHUMAIOT peKJSlaMHbl€ POJINKN, @ NPOnU3BOAAT «PunbMbl». B oToenax
MapKeTUuHra TpyanTcsa Bce 6onblue BbIBLLUNX XYPHAINCTOB, KOTOPbIE Ha3blBAalOT MECTO
cBoei paboThbl He BaHaIbHbIM «OPUCOM>», a «pefaKunen», 4To NPoCcTo
BO3MYTUTENbHO. Mano KOro n3s 6bIBLLINX XXYPHA/IMCTOB, C KOTOPbLIMU A pa3roBapusana,
CMYLLLAET 3Ta aHra>KmpoBaHHas paboTta. OHM yTBEPXKAAIOT, YTO NJIOAbI UX TPYOOB HU
3a YTO He HaBpenAaT notpebutensm. K coxkaneHuto, UMeHHO 3TO 1 co3aaeT npobnemy.

CoumanbHble CeTU: «APY3bs» U Bparu

[e3opueHTauma B KOHTEHTe ycyrybnseTcsa B counasibHbiX CETAX, rAe HaTMBHasN
peksiaMma CaMbIiM HEMNPUHYXAEHHbIM 0O6pa30M BAMBAETCHA B €CTECTBEHHOE
cogep>xaHue. Ho HegoCTaTO4YHO CO34aTh YBJ/ieKaTesIbHbIN KOHTEHT - HeobXo0AMMO
MOCTPOUTb OTHOLIEHNS C NoTpebutenamu. Peknamogatenm XoTaT NOAPYXKUTbLCA C
HaMu, 4ToObl Mbl MOYYBCTBOBaIM CeBA Yy HUX B OOy UM 3aX0TeNn NoaenTbCa
NH(OopMaLmMen 1 onbiTOM C APYTMMN. DTO MOXKET BbIMrIAeTb O4€Hb NPOCTO: Mbl
0esiMmMcs HOBbIM MPOMOPOJINKOM K cepuany «OpaH»XeBbl - XUT ce3oHa» (Orange Is
the New Black), nankaem cTpaHuuy 61aroTBOpUTENLHOW OpraHn3aunm nan NnALLEM B



Twitter o ToM, Kak HaM NoHpaBuNoCb obcnyxmBaHme B otene Hilton.

YT06bl HANAOUTb 3TU OTHOLWLEHUS, KOMMaHUSA O0/1I>KHaA 3aBJlafeTb HAalLMM BHUMaHMEM.
ITO AenaeTcs Yyepes coumasbHble ceTu (a cobpaHHble AaHHbIe obneryatT npouecc).
NMeHHO TaM KOMMaHMM 1 NnoTpebuTtenn MoryT B3auMOAeNCTBOBATb HANMpPSaMYyHo -
MapKeTOoJ10rM Ha3bIBalOT 3TO MAPKETMHIOM OTHOWEHUN. Hana>kneaTb Takune
OTHOLWEHNSA Ba)XHO, BeAb 4eM Dbosblie BpeMEHU Mbl MPOBOAUM C MPOAYKTOM, TEM
BblLLE€ BEPOATHOCTb, YTO Mbl CTAHEM KJIMEHTAMWN UM MOBTOPHbLIMU KJIMEHTaMMN.
PeknamogaTtenn Hadanm ycTaHaBAMBATb JINYHbIE CBA3M C NOTpebuTtenamm CoBCceM
HefasHO. OTHOLWEHUSA, B OTJINYNE OT FPOMKUX PEKJIAMHbIX MPU3bIBOB YTO-TO KYMNUTb,
TpebyloT BpeMeHun, a UndpoBbie TEXHONOM MK NO3BOIAIOT KOMMAaHMNAM
B3aMMOOencTBOBaTb C NoTpebuTtensamm Tak, Kak 3To 6b1J10 HEBO3MOXXHO B 3MOXY
TPaAUUMOHHLIX MegnaTexHonorun. «CoynasbHble CETU - HE ANA Npofaxk, a AN
obuweHuns», - aToT 60eBON KINY A NOCTOAHHO CAbILLY Ha TEMATUYECKNX MEPONPUATUAX
Mo MapKeTUHry. 1 oT HEro BO3HUKAET XYTKOBaATOe (MM KaK MUHUMYM NeYvasibHoe)

ollyLieHue.

MHOrve NoKynakTCs Ha 3TO BHMUMaHME CO CTOPOHbI peknaMogaTesnen, NoTOMYy 4YTO
ANeMOHCTpaumsa cebsa B MHTepHeTe CBA3aHa C OLWYLIEHNEM NHANBUAYAIbHOCTW. J1alK B
Facebook noka3biBaeT Apyrum, KTo Mbl Takue. Ewle ny4yiwie, ecnm COTpyOHMUK
KoOMMaHuu, 4yen 6peHa Mbl TaNKHYN, CBAXXETCHA C HAMKU 4Yepes coumnasbHble ceTn. B
3TOM CJly4ae Mbl OLlyLlaeM Npu3HaHne N fa)ke BbICOKYIO OLLeHKY CO CTOPOHbI
KoMnaHuu. BoT 3abaBHbIN NpuMep Ha 3Ty TeMy: KoMmnaHuna Groupon caenana B
Facebook 3anuncb o ToBape nof Ha3zBaHnem «baHaHoybexuwe» (BananaBunker) -
KOHTenHepe anam4yeckon opMbl 418 3alnTbl 3TOro ppykTa. HeyanBnTenbHo, 4TO
NN OTBETUAN MHOMOYUCJIEHHBIMU LUYTKAaMN Ha TEMY CeKCa: «A 4TO AenaTb, ecnu
6aHaH nsrnbaeTcsa B ApYyryto CTOPOHY?» nnm «A baHaHaumaHas Masb NpuiaraeTca?»
Groupon oTpearupoBasia ocTpoTamun: «Bam nosesno - 6aHaHoybexxuLe
BCeHarnpaB/eHHoe!» 1 «Bbl 4TO, XOTUTe coBepwmnTb baHaHauna? [a Bbl
yypnosuwe!»[16 - Roo Ciambriello, "Groupon Posted this Product on Facebook, Then
Replied to Everyone Who Made a Sex Joke," Adweek, 27 mapTa 2015,
http://www.adweek.com/adfreak/groupon-posted-product-facebook-then-replied-
everyone-whomade-sex-joke-163737 (http://www.adweek.com/adfreak/groupon-
posted-product-facebook-then-replied-everyone-whomade-sex-joke-163737)
(npoBepeHo 12 anpensg 2015).]. MoTpebutenn 6bian o4apoBaHbl (MocT noay4un 12 000
KommMmeHTapues, 18 000 nankos 1 43 000 penocToB), 0 cobbITUKN coobwnnam B npecce, u
«baHaHoybeXxuuwe» pacnpoadann MeHbLUEe YeM 3a ABa Yaca. PectopaH 6bicTporo
NMMTaHMAa Sonic ncnosib3oBas Ty Xe naet, Ho B bonee 61aronpnuCcToNHOM BapmaHTe -
3anyCcTUa KaMNaHuIo noa Ha3BaHMeEM «Pe3iome K WwKone». Y4eHMKOB NMonpocun
npucbiNaTh 3araaBna KHUM U3 CNUCKa nTepaTypbl Ha N1€TO, @ B OTBET UM BblfaBanun



pe3ioMe He ANIMHHee AecATn cnoB. Hanpumep, BbiWwO TakK. «[lamneT»: «Xo4eT
OTOMCTWUTb 3a CMepTb O0TLA, HO HEMHOI 0 NnepernbaeT Nanky»; «3aBOLHON aneNbCUH»:
«ToTanuTtapHoe obuwecTso byayuiero. Hacunue, Hacunue, Hacuane»; HakKoHeL,
«[1ATbOEeCAT OTTEHKOB ceporo»: «flonbiTKa 3acyMTaHa. Takoro TOYHO B LLKOJ1E He
3agaBasin». OTO 3aHATHbIE U AO0BOJIbHO 6e3BpefHble NpuMepbl - NMPUMEPHO Tak KOMUK
obuwaeTcsa ¢ ny6MKON, TOSIbKO OTBEThI BUAMNLWb C HEKOTOPOW 3aLep>XKOoN.

OOHaKOo C NOMOLWbIO LNGIPOBbLIX TEXHOOM NN MOXKHO MPUMEHATb Bblpa>KeHHO
WHOWBUAYANbHbBIA MOAX04, @ 3HAYUT, AaN1eKO 3aX04UTb Ha JINYHYIO TEPPUTOPULD, YTO
y>Xe rpaHnymnT C npecnegosaHmeM. Hanpumep, Jlopa Cnunka, obbl4Hasg aMepukaHka, y
KOTOpoW ecTb cobaka, BblloXXnna B Twitter ooTorpadguio, Ha koTopon cobaka
CMOTPUT B OKHO Ha Benok. Purinal[2 - KomnaHua Purina BbiNyCKaeT KopMa Ans
OOMaLLUHUX XXUBOTHbIX. - [pUM. pef.] B OTBET Ha 3TO TBUTHYJIa OTPEeAaKTUPOBAHHOE
doTOo: OHM NnogpuncoBanm cobake WAANy, TEMHble O4KU U NUAXXakK. Kpome Toro, B
rMpPaBoOM BEPXHEM Yry pa3MecTUIn XeToH «bennynin natpysib», a BHU3Y Hanucanau:
«B rnasHown ponn nec TEHPU». Bnagennua cobaku 6bisla B TaKOM BOCTOpre oT
OKa3aHHOro BHUMaHMA, 4TO Cpa3y oTpearmpoBasia TBUTOM:

@Purina BoT 370 ga! Kak Bbl npnogenn mot #PurinaDog! B XX1N3HWN He BUAena HU4Yero
munee!!! #SquirrelPatrol #HenryDog[17 -
https://twitter.com/yoginigangsta/status/448587759641694208
(https://twitter.com/yoginigangsta/status/448587759641694208).]

MeHbLUe YeM 3a MUHYTY KOMMaHUs CBA3anach C 4esqoBeKoM n nobunack, 4Tobbl TOT
Havan npoasuraTb 6bpeHp Purina, a He NPOCTO paccKa3biBaTb 0 cobcTBEHHON cobake.
Kak n B cny4ae c #alexattarget, Jlopa 6bina coBeplueHHO He obs3aHa ynoMnHaTb
Ha3BaHue bpeHaa B cBoen 3anncu. Ho oHa aTo caenana, u Purina oueHnna.

Purina cMorna HanaguTb KOHTaAKT € Jlopon 1 NnoaobHbiMK en noTpebutensamm, noTomy
YTO €e COTPYOAHUKN NLLYT YNOMUHAHNA O KOLIKaX N cobakax B MHTepHeTe (3To
Ha3blBaeTCA «MOHUTOPUHI COLMaNbHbLIX CETEN») N CTapatoTCa BCTYyNUTb B beceny B
peasibHOM BpeMeHU. Kynuna nu Jlopa Purina? 1 He 3Hat. O4HaKo oHa cTana
nociaHHuuen bpeHga, oTpearmpoBas Ha HEDOJIbLION 3HAK BHUMAHUSA CO CTOPOHbI
Kopriopauun. 1 3To He BbIrNagesio Kak MapKeTUHr - HU B ee rsia3ax, HM B NOHUMaHUK
Tex, KTO npo4yesn ee TBUT.



Bce 3Tn NnyHble KOHTaKTbl NogAepPXNBAKTCA BONbWINMN OAaHHBIMU - OFPOMHbBIMU
MaccmMBaMm NHoOpPMaL NN, KOTOPbIe CeroaHsa AOoCTynHblI 6narogapsa uMdpPoOBLIM
TexHosormam. Mel nogpobHo obcyanm 3Ty TeMy B NSATON rnase. A Noka 3anoMHUTE,
4TO MeAna N MAapPKETUHIOBblE KOMMAaHUW CNefsaT 3a KaXKAblM BalLUUM LLUAroM B
BUPTYanbHOM Mupe. NonoxuTe napy Tydenb B «kKOP3UHY», NepeayMaeTe X KynnTb,
N BCKope poTorpadusa 3Tnx banetok dyaeT csienoBaTb 3a BaMM C OAHOMO cCanTa Ha
Opyron, a ewie C KOMMNbloTEpPa Ha TenedoH, a OTTyda - Ha iPad N B «yMHbIN
TeneBn3op». 3Ta TEXHOJIOMMSA Ha3blBAETCA «peTapreTuHr»[3 - PeTapreTuHr, Tak xe
rnoBeLeHYeCKN peTapreTuHr, peMapkeTuHr (aHrn. retargeting - nepeHauennesaHue) -
3TO peKNaMHbIl MeXaHWU3M, NOCPeaCTBOM KOTOPOro OHJIAaNH-peK/iaMa HanpasiseTcs
TeM NoJib30BaTesIAM, KOTOPbIE Y>XKe NPOCMOTPEesNIN pekJaMnpyembln NPOAYKT, MOCETUB
Beb-cTpaHuLy peknamopaTtend. - NMpum. pen.J[18 - Tim Ash, "Smart Remarketing:
Psychological Tricks to Bring Back Abandoned Visitors," 5 nekabpsa 2014,
http://marketingland.com/smarter-remarketingpsychological-tricks-abandoned-cart-
visitors-108950 (http://marketingland.com/smarter-remarketingpsychological-tricks-
abandoned-cart-visitors-108950) (nposepeHo 15 okTabpsa 2015).]. Cenyac Bbl,
BEPOATHO, Y)Ke 3HaeTe, 4TO pe3yfibTaTbl Bawlero rnomcka B Google byayT He TaknMmu,
KaK Yy 4J1IeHOB CEMbW UM KOJIJIEer. DTO NOTOMY, YTO, NMyTewecTBYys Mo CeTu, Bbl
ocTaBssieTe c/ief B BUAE OaHHbIX, KOTOPbIE aHAIN3UPYIOT, @ 3aTeM NpoaatoT apyrumMm,
6eckoHe4HOo nblTasacb ybeanTb Bac KynuTb ele 6onblie ToBapoB. TpaekTopus Balnx
nepemMeLlleHUin B UHTEPHETe onpeenseT He TONIbKO peksiaMy, KOTOPYIO BaM MOKaXXyT,
HO U TUM CanTOB, KOTOPble ByAYyT B NepBbiX CTPOKaX BblAayn B pe3ysibTaTe Noncka B
Google. Ho He Tonbko Google ncnonb3yeT Bawy MHGopMaLunto ong cBonx busHec-
HYy>XA: komnaHua Netflix cospana cepman «KapToyHbin gomnk» (House of Cards),
NCMoJIb3YA OaHHbIe 0 MPeanoyYTeHNSaX 3puTesien Co CBoero canTa (Mbl ele NnoroBopmm
06 aTOM), Pinterest - 3To aKBMBasIeHT NOTPEBUTENLCKMX POKYC-Fpynn B Mupe
coumanbHbIX CETEN, N CMNCOK MOXKHO Npoao/HkaTb. lNepevyeHb CanToB, KOTOpPbIE
NCNOoMb3YIT Hawy NHpopMauuno, 4Tobbl cobpaTb HY>KHbIE UM LaHHblE, MPOCTO
DeckoHeYeH.

B0O3MOXXHO, CaMbIl U3BECTHbIN MPUMEP TAaKOro MapKeTUHIOBOro nccaenoBaHnsA CBa3aH
c Facebook. Jletom 2014 roga 3Ta coumnasnbHasa Ce€Tb N3MEeHWJ1Ia HOBOCTHYIO JIEHTY
MHOIO4YNC/IEHHbIX MOoJsb30BaTeNnen, 4Tobbl MOCMOTPETb, MOBJNAET JIN 3TO Ha UX
aMoummn. KomnaHusa NoBbICKUIa NPOLEHT HEraTUBHbIX coobuweHnn B neHTax 689 003
YyesloBEeK, XKeJslasi BbIACHUTb, oneYvyansaTcsa M oHU. Takum obpa3om OHa npoBepsia
Teoputo Nog Ha3BaHUEM «LEeMHasa SMOLUMOHaNbHasa peakuunsa». Bonpoc cToan Tak:
MoXXeT sin Facebook ¢ nomoubio cBonx anroputmMoB Ao06MTbLCA, 4TOObLI aMOLUS
noaobHo BMpYyCy nepefaBanacb OT OAHOMO YenoBeka K gpyromy? Fosops B ABYyX
C/i0Bax, 3TO yAasioCb: YeM MeHbLUE MO3UTUBHLIX MaTepunanoB ObINO B IeHTE, TEM
bonblle HeraTUBHbLIX 3annucen genanun nosab3oBaTtenm, n HaobopoT[19 - Gregory S.



McNeal, "Facebook Manipulated User News Feeds to Create Emotional Responses,"
Forbes, 28 niona 2014,
http://www.forbes.com/sites/gregorymcneal/2014/06/28/facebook-manipulated-user-
news-feeds-to-createemotional-contagion/
(http://www.forbes.com/sites/gregorymcneal/2014/06/28/facebook-manipulated-user-
news-feeds-to-createemotional-contagion/) (nposepeHo 17 deBpansa 2015).]. Tonbko
nogymamnTte: kKoMmnaHma Facebook ncnonb3oBasa CBON CanT, 4TObbl MaHUNYINPOBaTb
yyBCcTBaMu aogein! NMoxoxxe Ha paHTaCTUYECKNN PUBM, HO YBbl - 3TO Y)K€ He KUHO.
Mo 3asaBneHunto Facebook, 3To 6bIJ10 BNOJIHE 3aKOHHOE UccnegoBaHue
noTpebnTenbCkMx CBOMCTB UX CanTa, 3alMLieHHOe NPaBOBOMN OFOBOPKOW, KOTOPYIO
nosb3oBaTeNn NPUHUMALOT Npu pernctpaunn[20 - MHpopMaLumio 0 NPaBoBbIX
orosopkax un nx nocnenctesusax cM. B Cullen Hoback, Terms and Conditions May Apply
(mokyMeHTanbHbIN oM, 2013) u Jacob Silverman, Terms of Service: Social Media
and the Price of Constant Connection (New York: HarperCollins, 2015).].

BblBOA: MHTEPHET - 3TO MacliTabHoe MapKeTMHIroBoe nccsiegoBaHne. OrpomMHbie
06BbeMbl AaHHbIX O TOM, Kak M0J1b30BaTeNN TPAaTAT BPEMS B CETU, MOMOratoT
MapPKETOJIOraM NPUCnocobmnTb KOHTEHT K JINYHbIM XKXETaHUSAM U NOTPebHOoCTAM,
Ha/laAuTb OTHOLLUEHUS C MOTPEOUTENAMM N C NMOMOLLbIO 3TUX OTHOLUEHU ybenaunTb Hac
3aMHTEPEeCcoBaTLCA KOHTEHTOM, Ybsl PEKJIaMHas Npupoaa BCe nyylle 1 nyyiie
CKpbIBaeTCs. A 3aTeM - MOAEINTLCA 3TUM KOHTEHTOM CO CBOMMMU COLMANbHbLIMU
rpynnamum.

MageHne [oXo40B = pa3MblThble rpaHunLbI

Menuna v MapKeTUHr CAUAUChL, MOTOMY YTO MOAENN NoJlyYeHUs Aoxona,
CTUMYSINpPYOLWME CO3aHNE HEPEKIAMHOIO KOHTEHTA, pywaTcs. [loNrocpoyHble
NnocnencTBUsA 3TOrO NpoLecca, BeposaTHO, ByayT ropa3no xy>e, 4em Mbl MoxXeM cebe
npeanctaBuTb. C 0AHON CTOPOHbI, KOHTEHTY MepecTaHyT A0BEepPsiTb, @ C APYron - HaM,
NnoJib30BaTesNsAM, NPUAETCA NIAaTUTh MACCy AEHEer 3a TOT KOHTEHT, KOTOPbI KOrAa-To
6611 6ecnnaTHbLIM, MOTOMY YTO €ro noAAep)kxnuBasa peksama. «PelieHnem»

B KPATKOCPOYHOW NepCcrekKTUBe CTaHeT CKpbITas peksaMa, U 3TO UMeeT AaJieko
nayume HeraTuMBHbIE NOCTEACTBUS.

B obwem n uenom, MeanakoMnaHmm nonyyatoT goxoa nmbo 3a cHeT pekaamsbl, 1mbo
NCNosb3yss KOMOMHNPOBAHHYIO MOAENb - MPOAaBas pekjamMy n noanncky[21 -



HekoTopble kKoMmnaHuu, HanpuMmep, Consumer Reports, NCMOJb3YIOT TOJIbKO MOA4e/b
MNOAMUCKN, 4TOObI HA HUX He BANANK peknamogaTtenn. OgHaKo NX YNCI0
OrpaHuYyeHHo.]. Hanpumep, TenekKoMnaHMmM NpoaatoT peksiamy, a XypHasbl -
coyeTaHue peksambl N NOANUCKN. KabesnibHble TenekaHasbl ToXe paboTatoT Tak:
Hanpumep, MTV nony4aeT OeHbIN 3a pekaMy N exxeMeCsa4yHYIo naaTy OT MeCTHbIX
onepaTopoB, Takux Kak Comcast nnan TimeWarner.

CTOMMOCTb pekJslaMbl 3aBUCUT OT TOr0, CKOJIbKO Jitoflet MOCMOTPUT PONUK (0T
PENTUHIOB) U KTO 3TK Ntogn. Yem 6osblie ayamTopus, TeEM AOPOXKE PeKSTaMHOoe
BpeMs. MMoaToMy peknama Bo BpeMsi Cynepboyna (Cynepkybka), camoin nonynsipHom
nepefavyn Ha aMepuKaHCKOM TesieBUAEeHUN, KOTopas NpuBJieKaeT AeCATKU
MUIJINOHOB 3pUTesien, CToUT 6onbLue 3 MJH A0IJIapOoB 3a NOJIMUHYTHI. HO LieHa
onpenensieTcs He TOJIbKO 0XBAaTOM. PeknamMonaTtenn XoTaT A0CTYy4aTbCs A0
HeKOoTOopbIX rpynn 6osblle, YemMm A0 APYrUX, U Weapo 3annaTaT 38 KOHTaKT C 3TOM
>KeNaHHoW rpynnon notpebuteneinn. Hanpumep, N3BECTHO, Y4TO A0 MONOAbIX MY>XXYUH
nobpaTbCsa KpaHe TpyAHO, 0AHAKO OHW NpeACcTaBAAT coboi LeHHYIo LeneByto
rpynny. NosTomy 3a ycnewHoe obpalleHne K HUM pekslamogaTenun 3annaTaT BABOe
6osiblle, YeM B C/lyHae CO MHOMMMU XXEHCKUMWU AeMorpadunieckumMmim rpynnamu,
KOTOpble, Kak npasuso, 6onblle CMOTPSAT TENEBU30P.

O4eBMOHO, YTO KOMMAHUN C KOMOUHMPOBAHHOW MOAENbI0 OXOO0B Ny4lle NepexxKmnin
B3/1e€Tbl N MageHUA NepeMeHYNBOro peknaMHoro polHka. fla, MTV noTtepsna
peksiaMHble Jonapbl B YCN0BUAX CNafa, HO KOMMNAHMA NosyYaeT HeMasbii
eXxemMecs4HbIn goxon oT KabenbHbIX TenekoMnaHun. Hanpumep, B 2013 rogy MTV
Obpana 39 UeHTOB B MecsL, 3a 0gHOro aboHeHTa, KOTOPbLIX Y Hee 6b110 99 MAH.
CoOTBETCTBEHHO, B rof BbixoAnao 6onee 463 MAH A0/J1APOB 3@ NOANUCKY[22 -
Reinvention of MTV Will Drive Advertising Growth," Trefis, 2014,
http://www.trefis.com/stock/via/articles/244083/reinvention-of-mtv-will-drive-
thenetworks-advertising-growth/2014-06-23
(http://www.trefis.com/stock/via/articles/244083/reinvention-of-mtv-will-drive-
thenetworks-advertising-growth/2014-06-23) (npoBepeHo 5 cpeBpansa 2015).]. Ho
KOMOBMHMPOBaHHbIN MpuHUMN 6onblue He faeT HUKaKuX rapaHTuin. Ungposbie
TEXHOJIOM NN YrPOoXKatoT He TOJIbKO A0X04aM OT peksiaMbl, HO 1 CaMON 3TOW MoLesNN.

Ecnv roBopuTb O peksiaMe Ha TeNleBUAEHNWN, TO MPakKTUKa CMOTPETh Nnepeaayn B
3anncu U B MHTEPHETE, a TaKXXe COKpaLLeHMe ayanTopun NpuBean K nageHuto
PEVTUHIOB M1, COOTBETCTBEHHO, Aoxonos[23 - Anthony Crupi, "Your Favorite Show is
Going to Be Canceled... And It's All Your Fault," Advertising Age, 3 anpena 2015,
http://adage.com/article/special-reporttv-upfront/ad-skipping-modern-viewing-killing-



favorite-tv/297897/ (http://adage.com/article/special-reporttv-upfront/ad-skipping-
modern-viewing-killing-favorite-tv/297897/) (nposepeHo 4 anpena 2015).]. AreHTCTBO
Nielsen, KoTopoe noAcHYUTbIBAET, CKOJILKO 3puUTesie MoCMOTpPesio TenenporpamMmmy,
onpenensieT Tak Ha3blBaeMbln penTUHr C3, 0XBaTbIBAOLWMA BCEX, KTO NOCMOTpen
Tenenepenady B apupe 1 B 3anncu B Te4eHne Tpex nocnenyrwmx gHen. Takum
obpas3om, nan, KoTopble 3anncbiBaloT Nnepenayn Ha ungposblie BUAEOMArHUTO(OHHbI,
HO OTKJIaAbIBAlOT NPOCMOTP Ha HECKOJIbKO OHEWN, HE YYNTbIBAOTCHA. PENTUHI I
MOHU3UINCH eLle CUJIbHee, MOTOMY YTO 3pUTEeNIN NPOCTO OTKa3bIBAOTCA OT
TenesnpeHus B nonb3y YouTube, Netflix n gpyrux sngeopecypcos. Ewe 6onblie
npobnem Bbi3blBAET Nnepexopn Tenesputenien Ha niaHweTbl U MOBbU/ibHbIe YCTPONCTBA.
N BCe noTomy, 4TO, ecnm Bbl NnocMoTpuTe «CkaHpan» (Scandal) nnm «Xoasa4mx
MepTBeuoB» (The Walking Dead) B nHTepHeTe, Nielsen He cMOXXeT 3TO y4ecTb[24 -
"Media, Tech and Big Data" (MeponpusaTtue Center for Communications, 13 anpens
2015).].

BMecTe c ayauTopuen, KoTopas MUrpmpyeT OT TeJIeBULEHUS K UHTEpPHETY,
nepemMeLlarnTCcsa U peknamMmHble 6log>XXeTbl, 1 3TOT NpPoLecC yCcKopseTcsa Ha rnasax. [o
HblHELWHEero MOMeHTa COKpalleHMe TpaT Ha peKslaMy He KacasloCb TeNleBUaeHmns,
MOCKOJIbKY OHO OXBaTblBasI0 O4EHb LUMPOKYIO ayauToOpUto, B OTJNYME OT APYrunx
Meauna. OgHako B 2014 roay Ha peksiaMy B MUHTEpPHETE BrepBble NoTpaTuam 6onbLue.
OXXnpaeTcs, 4TO 3TO CTaHeT TeHaeHumnen. OcobeHHO c y4yeTomM Toro, 4Tto B 2015 roay
Procter & Gamble n Unilever - ogHn 13 caMbiX KPYMNHbIX peksamMmogaTtenen B Mmupe -
3ansaHupoBanm notTpatuTb 30-35 % cBoero 6toa)xeTa Ha ungposbie CMU, n oTHyacTn
3a cYyeT peksiaMbl Ha TenesnaeHnn[25 - Jack Neff, "Brutal TV upfront ahead as buyers,
sellers toughen bargaining positions," Advertising Age, 20 anpensa 2015, 4.].
PeknamHble 6104>XKeTbl 3TUX U APYTMX KOMMaHUN yXO4AT BCAen 3a notpebutenamu.
KpoMe Toro, oHJ1laH-pekiaMa 3Ha4YuTesIbHO Aelwessie. OTO NpeKpacHo A
peksiamogaTesienn N He TakK XOpoLUOo A1 BfajesibLeB Megna - Kak op1iaHOBbIX, TaK U
LUNGPPOBLIX.

Mexay TeM KabenbHble TesleKoMnaHum TepsatoT aboHEHTOB HEBMAAHHbIMK Aocene
Temnamun. Bce 6onblie noaen (M ocobeHHo MunneHnanos[4 - MunneHunansi
(nokoneHmne Y, nokoneHne HeKCT, ceTeBOe NOKONIEHNE, MUINIEHNTI, 3X0-byMmepsbl) -
rnoKoJsieHne poamnsLinxcsa nocne 1981 roga, BCTPETUBLLNX HOBOE ThiCAYeneTmne B
MOJI000M BO3pacTe, XapakTepuayrwuieecs npexxae Bcero rnybokon BOB/IEYEHHOCTbIO
B UM poBble TexHosOrnn. - NMpuM. pen.]) «nepepesatoT Kabenb», a HEKOTOpPbIE
BoobLLe HMKOrAa UM He MoJIb30BaJINCb - TO €CTb JINBO OTKa3biBatloTCA OT KabenbHOro
TenesnageHuns, nmbo ga>ke Ha HEro He NOANUCbIBaAINCL, MOTOMY YTO MOryT
MOCMOTPETb BCE MHTEPECHbIe nepeaayvn B UHTepHeTe. Ecnm naTHaguaTh JieT Ha3agd K
kabenbHOMYy TenesmnaeHuto 6bI10 Noakno4eHo 70 % aMepUKaHCKNX AOMOXO3SUCTB, TO



cenmyac 3ToT nokasaTesib ynan no 57 %[26 - "National ADS, Wired-Cable & Over-The-
Air Penetration Trends." Television Bureau of Advertising, 2015,
http://www.tvb.org/research/media_comparisons/4729/72512
(http://www.tvb.org/research/media_comparisons/4729/72512). HaunoHasbHas
accoynaumnsa kabenbHoro TenesnaeHns (NCTA) - opraHmsaumsa, KoTopasa goJIKHa
npenocTassiATb 3TU haKTbl (MpoBepeHo 13 uoHA 2015). B nocnegHee Bpems ee canT
CTan AOBOJIbHO 3anyTaHHbIM, Kak 6yaTo cneynanbHo, 4To6bl OTBMIEYb HAC OT ynagka,
npouncxoaswero B otpacau (cMm. http://www.NCTA.com (http://www.ncta.com/)).].
NMeHHO n3-3a 0TKasaBLIMXCHA OT KabenbHOro TeseBNAEeHNA cenyac nosBmaacb Moaa
nosly4aTb BUOEOKOHTEHT MPSMUKOM OT €ro cosgaTtesier. 3Ta TEXHOJIOMMA Ha3blBaeTCs
OTT[5 - Over the top - «noBepx». - MpuM. Nep.], n ee NCNoNb3ytT, B YacTHOCTK, HBO
Now n CBS All Access. Kpome Toro, Bce Lumpe pacnpocTpaHAaTCs npoBangepsl
MOTOKOBOIO BellaHuns, Takne Kak Amazon, Hulu n Netflix, Ha Kaxxgoro aboHeHTa
KOTOpOro npmuxoamTcsa 28 4acos npocMoTpa B mecau[27 - Jack Loechner, "Netflix To
Grow Fourfold From 2010 to 2020," Media Post, 5 mapTa 2015,
http://www.mediapost.com/publications/article/244737/netflix-to-growfourfold-from-
2010-t0-2020.html (http://www.mediapost.com/publications/article/244737/netflix-to-
growfourfold-from-2010-to-2020.html) (npoeBepeHo 30 mapTa 2015).]. No gaHHbIM
Nielsen, 6onee 40 % aMepMKaHCKNX OMOXO3AMNCTB NoanncaHbl XoTa 6bl Ha O4HOIoO U3
3TuXx npoBanaepos[28 - Alexandra Sifferlin, "Americans Are Watching More Streaming
Video and Less Live TV," Time, 11 mapTa 2015, http://time.com/3740865/more-
americansstreaming-television/ (http://time.com/3740865/more-americansstreaming-
television/) (npoeBepeHo 30 mapTa 2015).]. YeM MeHbLie abOHEHTOB Yy KabenbHbIX
onepaTopoB, TEM MeHbLUE A0X0A Ny HUX CaMUX, U Y TeJIeKOMMNaHWUN, YbN NPOrpaMMsl
OHUW TPaHCAMPYIOT.

Noka BewaTenbHoe n KabenbHoOe TeneBMAEHME, a TakXKe ra3eTbl U XXypHasbl boptoTcs
3a BbXMBaHue, Google - KoMNaHUA, He NPon3BOAALLAA KOHTEHT - nosydusa 50 mappg
00N1apoB 3a peksiamy, 1 3TO B ABa pa3a bonblue, 4eM y BCcex raseTt BMecTe B3ATbIX[29
- Jack O'Dwyer, "2014, the year in review," O'Dwyers. AHBapb 2015, 12. TpaTbl Ha
peknaMy B APYrux megmna Toxe CoOKpaTuancb. Y nedatHolx CMU foxon oT peknambl
ynan Ha 11 %, y paavo - 6onbwe 4eM Ha 3 %. B 2014 roay 3akpbiincb 99 XKypHasos,
a B 2013 roay - 56. loxonabl raset coctasuam 20 mapa A40/171apoB, B TO BPEMSA KaK B
2007 rogy oHn gocturnm 47 mnpa.]. Tonbko nogyMmanTe: ogHa KOMMaHUSA, KOTopas He
TpaTUT Ha Cco3daHMe pa3BJieKaTeslbHbIX MaTepuasoB U HOBOCTEN abCOIIOTHO HMYeEro,
06roHsieT BCEX C OrPOMHbBIM OTPbLIBOM. Ml HE YAMBUTENBHO, YTO € 4NHCTBEHHbIN
CerMeHT Mefua, B KOTOPOM OXXMAAEeTCs MNoBblleHne A0X040B OT peKJlaMbl -
undgposble Mmegmna. Oxxnpganochb, 4To B 2015 rogy oHu BbipacTyT Ha 19 %, a kK 2018
roay NpeBbICAT NokasaTtenu tenesnaeHna[30 - Alison McCarthy, "US Ad Spending: Q4
2014 Complete Forecast," eMarketer, 19 nekabpsa 2014, Bill Cromwell, "Alas, 2014



wasn't good for advertising," Media Life, 27 ¢eBpansa 2015,
http://www.medialifemagazine.com/alas-2014-wasnt-good-for-advertising/
(http://www.medialifemagazine.com/alas-2014-wasnt-good-for-advertising/)
(npoeepeHo 3 mapTa 2015).]. BuanTe, Kak TpeBOXXHa 3Ta TeHaeHuuna?

C SKOHOMNYECKOW TOYKUN 3pEeHNs 04EBUAHO, MOoYeMy 3TO npoucxoanT. B 1980-x rogax,
0o npuxona kKabenbHoro tenesuaeHns, 90 % amepukaHUeB CMOTPEN OOUH U3 Tpex
rNaBHbIX BewaTeNbHbIX TesieKkaHanoB. JobpaTbCa A0 NOTeHUMaIbHbIX NoTpebuTenen
OblN0 Nerko: caenan peksaMHbIn POJSIMK N pa3MeCcTn ero Ha TesiekaHane. Ho n korga
KabenbHOE TeneBuAeHME LUMPOKO PaCcnpoCTPaHUIOCh, BELLATes/IbHble KOMMNaHnn BCe
eLe Mornm cobpaTb 3HAYNTENBHYIO ayAUTOPUIO 19 CaMbIX MONYSAPHbLIX Nepeaan.
Hanpumep, B 1990-e roabl Tenecepunan «CanHdenn» (Seinfeld) perynspHo cmoTpenu
bonee 30 MnH 3puTenen. CerogHa HacToAWMN XNT Bpoae «Teopuun 6ONbLLIOro B3pbiBa»
(The Big Bang Theory) cobupaeT nnwb NOJOBNHY OT 3TOr0 KOJIM4YeCcTBa, HO 3a
TpMALaTUCEKYHAHbIA POJINK BO BPEMSA ero TpaHCAsauum npnaeTcsa 3aniaTtuTb
BHYLWNTENbHYIO cyMMY - 0K0J10 350 000 gonnapos. NMNOCKONbKY TeNeBU3NOHHbIE CeTU
coxpaHunm 3aobnayvHble LeHbl, HO 6onblie He Moran cobupaTb bonblwne ayantopun,
peksamogaTenn Havyanm NnpuxognTb K BbIBOAY O HEOOXOAMMOCTU NPOM3BOOUTDL
COBCTBEHHbLIN KOHTEHT.

KpalHe Ba)XHO, 4TO pPa3BUTUIO KOHTEHT-MapKeTUHra cnocobCcTBoOBasno HE NMPOCTO
nosiBieHne ungpoBbIX Meana, Ho, CKopee, NpuLiecTene coumaibHbiX ceTen. o 3Toro
KOMMNAHUN y>XKe MHOIo JIeT MO UMeTb CalTbl n BeCTu 6s1orn. Ho 4ero oHn He Moru,
TaK 3TO NpuBJIeYb NoJib30BaTeNen Ha CBOU CalTbl UK, ewe nyywe, 4oduTtbcs, 4Tobbl
NI0AN CaMM pacnpocTpaHann nx coobuweHna. bnarogaps Facebook, Twitter, Tumblir n
Instagram KoMnaHumM MOryT OHECTU CBOW MoCaaHnsa Ao notpeburtenen, noTpaTms
NNLWb YaCTb CYMMbl, KOTOPYO NPULLAOCH Obl BbIAEINTbL Ha MPOU3BOACTBO U
pa3sMelleHmne TesIeBU3NOHHOI0 posnKa.

MNOTOK peknaMHbIX 40J1/1apoB, NOYLLUUX Ha TesileBUAEeHNE N B NeYaTHYIO rnpeccy,
NCCSAKaeT, N BaXXHOCTb 3TOr0 TPYAHO nepeoueHnTb. 1o Mepe Toro, Kak
MeAVaKOMMNaHNM BCe OTYasiHHee CTPEMSATCS MOBbICUTb NPUBbINb, CTEHA «MeXXay
LLepPKOBbIO N FOCYAapCTBOM» (pefaKUMOHHBIMU MaTepuasiaMu U peksiaMomn) pyLwmnTcs,
N peksiaMa NpoHWKaeT B CTaTbU N 3aMeTKW.

B npownom meamna pa60TaJ'||/| C peknamMogaTtendamMmun, nomMmoraa M nobuntbcs
MapKETUHIOBbIX uenen un ogHOBpeMeHHO OorpaHmn4mBasa 3TOT npouecc 3agaHHbIMUA
napameTpaMmn. MapkeTosI0orn 4OroBapmBaJINCb C OTAeN1IaMnN peKaMbl XXYPHaIoB U
TeJieKaHaJ10B, a NMnapLwnkn obuwannce ¢ COTPYOHNKaMn penaKu,mVl, MbiTasdaACb



NpobuTbCs B pefakLUMOoHHbIe MaTepuranbl. OQHaKo nocieaHne akTUBHO
COMPOTUBAANINCE pekflamogaTensamM, ocobeHHO B MUpe nevyaTHON NMpecchl.
MOAYMHUTBCSA UX XKENAHUAM YLLEMIISANO YeCTb N AOCTOUHCTBO XXYPHaINCTa.
PeknamogaTesib MOI HaAeATbCst MAaKCMMYM Ha TO, 4TO peKJlaMy pa3MecTaT psaoMm C
MaTepuanamMmm, MMEKLMMN OTHOLLEHME K ero ToBapy. Hanpumep, peknamy nstoMa
¢upmbl Dole B XypHasie MOraiv NOMecTUTb PAAOM C PeLLernTOM OBCSHOMO NMeYvyeHbs C
N3OMOM, UJN, eLle Nyylle, PsSiA0M CO CTaTbeN O MNoJib3e U3toMa AJ1st 3[0POBbS.

CerogHs B MOroHe 3a peksaMHbIMK AoJilapaMun BCe cpeacTBa xopown. MNevyaTHoe
n3gaHve MoOXeT caenaTb Pa3BOpOT C peLenTamMmum, a yTPEHHee Loy Ha TesiekaHane -
NoKa3aTb CHOXKET Ha HECKOJIbKO MUHYT O TOM, Kak AOMOJIHUTb U3IOMOM 3[,0POBOE
nMTaHue, 1 3a BCce 3To 3annatuT Dole. He To 4T06bI pykKOBOOMTENN TENEKAHAJIOB U
nevyaTHblx CMU He 3aMeYdann 3Ty NepeMeHy B COOTHOLLUEHMN PeKaMbl U
OpPUTrMHaNIbHbIX MaTepunanoB. OQHAKO HUKTO, Ka)KeTCs, He 3HaeT, KaKnMu
nocnencTBMAMN 3TO B UTOore obepHeTCA Ans TpaAULMNOHHBIX Megna Uam 4To
NONYYNTCS, eC/IN XKYPHANINCTCKas 6ecnpucTpacTHOCTb CMEHNTCA HEOBXOAMMOCTbIO
3aMCKUBaTb Nepen PbiHKOM.

Ewe cnnbHee peknamMa 1 pedakLuNOHHbIE MaTepuasbl CININCL B UHTepHeTe. TaMm
peksiaMa pacrnpenensieTcsa no TpemM KaTeropmam Mmegma: nnaTHbiM, COBCTBEHHbIM UK
npuobpeTeHHbIM. C NnaTHbIMKU MeAmna BCe MPOUCXOAUT Kak B C/lyqae C TpaaAUuLNOHHON
peksiaMon. 3To MoryT ObITb pekslaMHble 06bsABNEHUS Ha canTe, Hanpumep 6aHHep nnun
POJINK, KOTOPbIA aBTOMaTMU4YeCKKN 3anyckaeTcsa nepeq suaeo. Cioga e BxoguTt
CMOHCOPCTBO (K NMpuMepy, peksiaMa KOMNaHUN pacnpoCcTpaHAeTCs Ha BeCb CalT), a
TakK>Xe ornJlayeHHble pe3ysibTaTbl MOUCKaA, Kak y Google. B TpaANUMNOHHOM MapKeTUHre
naaTHble Megna 66l OCHOBOW ANs PeK/IaMHbIX KaMmnaHni. OQHaKo B MHTEPHETE OHK
HY>XHbl T1LWb AN8 NOAAEPXKKN COBCTBEHHbIX 1 NpnobpeTeHHbIX Meana.

CobcTBeHHble Meauna 0ObIYHO CBOAATCSA K CanTy pekyslamoaaTesns, HO 3TO MOryT ObiTb ”
6510rm, n cantol 41 MOBUNbHBIX YCTPONCTB, U Y4eTHble 3arncu B COLMasibHbIX CeTSX,
Takux Kak Facebook, Twitter u Tumblr. CanTbl nocTaBnaOT MHGOPMaLUIO U
obecneymBaloT noTpedbuTensiM BO3MOXXHOCTb NnpuobpecTun ToBapbl. CoumanbHbIe ceTu,
KaK Mbl y)Ke Bnaenu, NnomMoratT HavyaTb N NOAAEPXKMBATbL OTHOWeHUA. N1 To n gpyroe
no naee OOJIKHO NpuBiekaTb NpnobpeTeHHble Meauva.

B cnyyae npuobpeTeHHbIX Meana «noTpebutenn ctaHoBATCA KaHanoM»[31 - Sean
Corcoran, "Defining Earned, Owned and Paid Media," Forrester Research, 16 nekabp4
2009, http://blogs.forrester.com/interactive_marketing/2009/12/defining-earned-
owned-and-paid-media.html



(http://blogs.forrester.com/interactive_marketing/2009/12/defining-earned-owned-and-
paid-media.html) (npoBepeHo 10 mapTa 2015).], TO eCcTb peyb naeT o capa®aHHOM
paguno. Cioga e oTHocuTca PR B TpaauumoHHbiXx Meaua un 6norax. Hanpumep, y
«baHaHOXpaHUAMLWa» NJaTHON peKilaMbl He BblN0: MHOrOYMCNEHHbIE MaTepuarbl
Groupon, pa3MelleHHble B Facebook, - 3To cobcTBeHHbIE Meana, a BHMMaHMeE npecchl
N 0ECATKN ThiCAY JITANKOB N PENOCTOB MOXHO OTHECTU K NpuobpeTeHHbIM Meava, To
ecTb K becnnaTtHoOn pekname.

Peknama noa NpuKpbITUEM

MocnegHwe gBa roda s xoawaa Ha KOHdepeHuUnn, pasrosapmeana C I/IHC8I7I,£I,€p3MI/I
OoTpac/in N NOCToOAHHO aHaJIN3NPOBaJia TanHble MapPKETUHIOBblE KaMlMaHWNH,
NnPoBOAMMbIE Ha CaMbIX pa3HbIX MeguannaTgopmMax. Kak BbISCHUIOCHL, NpeackasaTtenmn
U3 MMpa MapKeTUHra npasbl JNLWb OTHACTU. XOTA KOHTEHT-MapKeTUHr n ctan
Be3gecyuinMm, 3TO JInWb H4YacCTb MacwTabHOM TeHAEHUNN CMELLNBATb peKnaMHbIE U
penakKunoHHble MaTepUalibl, TO €CTb 3aHNMaTbCA peKnaM0|7| «non rNMPpUuKpbITUuem».

1 HaMepeHHO NPOBOXKY Napannens ¢ boeBbiMM onepaunsamn. MapkeTUHr Bcerga
CYMTasICa CNOPHLIM N BOWHCTBEHHbLIM 3aHATUEM. Y MapKeTOo/1I0roB eCcTb Lenun, KoTopble
HeobXxoaAMMO JOCTUrHYTb. [119 3TOro oHW paspabaTbiBalOT N30OLWLPEHHbIE CTpaTerunu, a
3aTeM NPUMEHSIOT NX Ha NMPakKTUKe C MOMOLLbIO TaKTUKN. A, KOHe4YHO, nog rnpuuenom
HaxoaATcsa noTpebutenun, Takme Kak Mbl C BaMU. HanpuMmep, KOMANaHUSA MOXKeT
YCTAaHOBUTb 3anJlaHWPOBaHHbIe NokKa3aTenu nponax (uesnb), yBeCTu KJINEHTOB Y
KOHKYPEHTOB (CTpaTernsa) n npenyloxXnTb KYrNoHbl BCEM, KTO FOTOB CMeHUTb bpeHA
(TakTUWKa). Tak NoCcTynuna onepaTop coToBon cBA3n T-Mobile: oH gobuncs, 4Tobsbl
KIMeHTbl nepewnn K HeMmy oT AT&T, Korga npennoxun oniatuTb WTpad 3a
[OCPOYHOE pacTop>XeHue gorosopa, noobewan sepHyTb Ao 300 fonnapos nNpu
obmeHe cTaporo TesneoHa Ha HOBbIN 1 He TpeboBas 3aKJYeHNA LOArOCPOYHOIro
KOHTpakTa. Takum obpasoM, cocpefoTOHYUBLLUNCL HA MOJIOAbIX SKOHOMHbIX
noTpebutensax, KOMNnaHUs rNoBbICUIA NMPOAaXKW1, YBOASA KJIMEHTOB Y KOHKYPEHTOB.

Pa3BuTme TexXHON0rni NO3BOJINIIO BOEHHbIM nepenTn ¢ bombapanpoBOK Ha TalHble
onepaumm n aTtakun € NOMOLLbIO APOHOB C AUCTAaHLUMNOHHBLIM ynpasseHueM. B pekname
Npoun3oLUia NOX0XKas Bellb: Ha CMEHY FPOMKMM 1 NPOBMBHBLIM CTpaTerusam NpuLLImn
TOHKME 1 XOPOLLUO 3aMaCKNPOBaHHbIE - NOSABU1IACh AaXKe NoapbiBHasA
nesaTenbHoCcTb[32 - NogpobHLIM aHaN3 TaKTUKU NAapTU3aHCKOrO MapKeTUHra CM.



B Michael Serazio, Your Ad Here: The Cool Sell of Guerrilla Marketing (New York: New
York University Press, 2013).]. KpacHo-6enble norotunsl Coca-Cola, pekiaMHble
ponnkun Nike co cnoraHom «[lpocTto caenam» (Just Do It) n 30n0Tble apkn McDonald's
Bbosiblle He No3BONAIT A0bUTbLCA NOoCTaBNeHHbIX Lenen. Cenyac onnavyeHHble HOBOCTH
N peksiaMy B COLMaNIbHbIX CETAX peKOo CONPOBOXAAT NOMETKOMN «Ha rnpaBax
peknambl». IX BblAAOT 3a KOHTEHT, CO34aHHbIN N3BECTHbLIM BaM 4en10BEKOM. B paMkax
OMNMCaHHOW BbIlWe cTpaTernn koMnaHmsa T-Mobile npeanoxuna aboHeHTaM WabnoHbI
MMCceMm, B KOTOPbIX MOXXHO BbIN10 COOBLLMTL COTOBOMY ONepaTopy O pa3pbiBe
OTHOLWIEHMN, pa3mMecTmns nx y cebsa B Facebook 4yepes cneymnanbHoe npunoxxeHne. B
nMcbMax NPUBOAMIIOCH Ha3BaHWe onepaTopa 1 AaBasnCb 06 bLACHEHUS, MoYeMy
aboHeHT pewnn ¢ HUM paccTtaTbcq. bonee 80 000 Yyenosek 3anosHUAM WabIOH
(KOTOpbIN, HECOMHEHHO, NpeacTaBnsan cobon peknamy) n pasmMecTuam NMCbMO B CBOEN
XpoHuKe. MNMony4aeTcs, naB abOHEHTOM BO3MOXXHOCTb BblCKa3aTb HEAOBOJ/IbCTBO
MOBMIbHBIM OMepaToOpPoOM, KOMMaHUA 3auennsa nx 3a XXuBoe.

BpeHabl UrpatoT C HAWKUMK SMOUMAMM, 0BpaLLatloTCa K HAaWMM NOTPebHOCTAM 1n
NCNOb3YIOT BCE 3TO, 4TOObI C HAMU «MOAPYXUTbCA» - TAKOB (PEHOMEH peKaMbl Mo
npukpbiTeM. bonee Toro, B pesynbTaTe npounsowen pyHaamMmeHTa bHbIN CABUI
rnapagurMbl B pekname: peknamogatenm 6osblue He Npu3biBalOT HAac KynnuTb, KynuTs,
KYMNUTb - oHM BCTyNatoT C HAMU B «OTHOLLEHUSA», 4TOObl Mbl Aennnncb, ennnnce,
OENNNNCD nx matepuanamMmu. 3TO HEHaBA34YMBas Npoga)ka B ee KpanHeMm
NnpPosiBJIEHNI.

KoHe4yHo, T-Mobile - Tonbko oanH npumep n3 MHo)xecTBa. C/iy4anochb /i BaMm
nogenuTbeca suaeo Ixnmmu ®annoHa nam nocnegHen tupagon >koHa Onueepa? Bol
He OANHOKW. Tak NOCTynatoT MUJIMOHbI Nogen. A MoXXeT, BaM 6osiblue HPpaBUTCS
«Yrptombinn KoT» (Grumpy Cat)? CoobuiatoT, 4T0o 3TOT 6peHa 3apaboTan 100 maH
00NapoB 3a NnocnenHne aBa roga, n BO MHOrom 6narogapsa noasam, Kotopble
pacnpocTpaHann oTorpadmnm ¢ He4O0BOJIbHOW KOoLavyben MOPAOYKOWN MO BCEMY
NHTepHeTy[33 - Megan Garber, "Welcome to the Grumpy Cat Industrial Complex," The
Atlantic, 8 pekabps 2014,
http://www.theatlantic.com/technology/archive/2014/12/Welcome-to-the-Grumpy-Cat-
Industrial-Complex/383532/
(http://www.theatlantic.com/technology/archive/2014/12/Welcome-to-the-Grumpy-Cat-
Industrial-Complex/383532/) (nposepeHo 30 mapTa 2015).]. Mpu3HanTecb: XoT4 Obl
pa3 BaM O4OBOAMIOCL MPOYeCTb CTaTbiO-CMNUCOK Mo4 Ha3BaHMEM, HanpuMep, «15 sBnaeo
C XXNBOTHbIMUN, KOTOPbIE HEBO3MO>XHO CMOTpPEeTb 6e3 cmexa» nnm «13 Bewlen, KoTopble
MOMHUT Ka)XObl Bnagenew coToBoro tenedoHa». A MoXXeT 6bITb, Bbl NPOXoanan TecT
«KT0 Baw pebeHOK B KOMUKCe "Menoyb ny3aTtaa"»?[6 - «kMenoyb ny3aTtasn» (Peanuts) -
KOMUKC aMepUKaHCKOro xyao>Hunka Yapnesa LLUynsbua, seixoamswmm ¢ 1950 no 2000



rod. - NMpum. nep.] Ecam Bbl NOAENNANCE 3TUMKU TPEMS MaTepuasaMmu, To
rnpopekKJiaMmmnpoBasin, COOTBETCTBEHHO, CTPaxoBY KoMnaHuo Geico, MarasunHebl
3/IeKTPOHNKKN Best Buy n cTmnpanbHbIn nopowok All.

Pacno3HaBaTb 3TV U Apyrue Tunbl KOPNOPaTUBHbLIX MOC/IAHUN B UHTEpPHeTe
CTaHOBUTCSH BCe TpyaoHee. TaM He orpaHUYeHbl MecTo N BpeMs, U HeT NoACKa30Kk,
MO3BOJIAOLLMX MOHATL, CMOHCMPOBAH JIX MOMNAaBLUMACA Ha rfla3a KOHTeHT. Hanpumep,
ANEeMOHCTpPaUMOHHbIE PONIMKK «MOXHO N1 3TO nepemonoTb?» (Will It Blend?) donpmbl
Blendtec, B KOoTOpbIXx B 6neHaep KnagyT pa3Hble NnpeaMeThl, OT CTEKJIAHHbIX LWAPUKOB
[0 MarHNTOB, KaXXyTCA pa3BJsiekaTeslbHbIMU, @ He peksiaMHbIMU. NofobHble CloXxeTbl
HepeaKo nosABAATCA B 6a10rax, X pekoMmeHAytoT B Twitter, n noHa4any oHwu,
BO3MOXXHO, AieslaInCb NO MHULMATMBE caMux aBTopoB. OQHaKO Ternepb rNpuBeYeHneM
6110repoB N 3HaAMEHUTOCTEN K peksiaMe NPOoAYKTOB 3aHMMaeTCsa uenas MHAYCTpuUS.
Takue areHTCTBa, Kak lzea n Ad.ly, cBA3bIBalOTCA C NOTEHLUMAIbHbIMA
peKkoMeHOaTeNs iMu U NPOCAT UX HanmcaTb B 610r v TBUTHYTb O TOBape uau ycayre.
Hanpumep, KynnHapHbIn 610rep MoOXXeT pa3MecTUTb peuenT ¢ coycom Tabasco, a
3HAMEHUTOCTb - MNOJIOXKNTENIbHO 0TO3BAaTbCA O CTPAXOBOW KOMMAaHUKU, 1 UM 3a 3TO
3annaTaTt. OcobeHHO Takas NpakTukKa xapakTepHa gns 6norepos, NMWyLMX O
KOCMeTUKe, 0OlHAaKO OHa BCTpeYaeTCs Ha CanTax CaMOn pPa3HOM TEMATUKK, @ TakKXXe B
coumnanbHbIX CeTAX. XO0THA 3aKOHOAATEIbCTBO 0043bIBaeT B TaKUX CJly4asax yKa3bliBaTb,
4TO MaTepuan onsiayeH CNOHCOPOM, B peasibHOCTU MHOrMe 3TUM npeHebperaT - nau
0enatT NOMEeTKY O4eHb MeJIKUM LUPUPTOM, KOTOPYHO HUKTO HUKOrga He npoyTeT.

Cn0BOM, rNaBHOE B MapKeTUHIe CerofHs - yCTaHOBUTb C HAaMWN KOHTAKT, YTOObl Mbl
TPaTUAM HepaLMOHalbHO MHOIMO BPEMEHM Ha B3auMoencTemne ¢ 6peHaoMm, 3a4acTyto
fa)ke He nopo3pesasi 06 3ToM. YTobbl 3Toro 4O6UTLCSH, KOMMAHUW CO3A4AT KOHTEHT,
KOTOPbIA MOXXHO MNPUHSTL 3@ HOBOCTU 1 pa3BJieKaTeslbHble MaTepuasbl, - B obuiemMm, 3a
4TO YroflHO KPOME peKJiaMbl.

B aTon CUTYaunn CTONT 3a0aTb cebe BOMpocC: ecnn Obl BbI pacCrno3Haln peknamy, To
cornacnmnuncb bl MOoTpaTUTb Ha Hee bonblue nonu CeKyH,EI,bI?

KHura «Peknama nofa NpuKpbITUEM» NPOJIbET CBET Ha 3TOT ObICTPO pPa3BUBAOLLMNIACS
tbeHoMeH, 4TOobbI Bbl HE TPATUIN BPEMSI Ha PEKJIaMy, KOTopas He MUMeeT LEeHHOCTH
WIN NblITaeTCa HaBsA3aTb TOYKY 3PEHUS, 3@ KOTOPOW CTOAT YbU-TO MHTEPECHI.
Co3pnaeTcs BrnevyaT/ieHne, 4TO Mbl Ha BCEX NMapycax Hecemcsl B HACKBO3b MPOMUTAHHbIN
peKksiamon Mup, rae Bce JINYHble OTHOoWeHMs 6yayT MoHeTu3npoBaTbcs, a B CMU He
OCTaHeTCsl MaTepnanos, He NPOANKTOBAHHbIX KopriopaunsmMmum. CKOMbKO pa3 Mbl eLle
KYNMMcsa Ha HacTosiwme C BUAY HOBOCTU, YTOObI MOTOM Y3HaTb B HUX peKiaMy?



Hdymato, 370 BygeT NpomcxoamTb Yalle, YeM MOXXHO NMpeacTaBuTb, 0cobeHHOo ecnu
y4yecCTb, 4TO B Mupe MmapkeTuHra Red Bull cuntaeTtcsa obpasuom «nepenoBbix
MeToO0B». A MOKa Mbl CMOTPUM NOAAESIbHbIE HOBOCTU, HAaCTOSALWME ra3eThl
3aKpblBatloTCA, Npubbln TenekoMnaHM NagatoT, U 3TO, B CBOIO o4epenb, BeJeT K
NMPOHUKHOBEHUIO PeKJlaMbl B CaMbll Pa3HbIN KOHTEHT - U B UHTEpHeTe, 1 B odnanHe. B
MuUpe, roe Takoe «C/MsaHNe LePKBU U rocydapCTBa» B NOPsAKe BeLen, He CTOUT
yOUBNATLCA, KOraa HepTAHbIe KOMMaHUN FoBOPSAT 06 oxpaHe Npupoabl, a
MPOnN3BOANTENN MULLEBLIX MPOAYKTOB YTBEPXAAOT, YTO NPOMBbILLIEHHO
nepepaboTaHHasa efa nosiesHa 419 340p0BbSA - N BCe 3TO 6e3 0roBOpKM «Ha npaBax
peksamMbl».

HoO 4TO »Xe B 3TOM CTpallHOro? B KoOHLEe KOHUOB, pekJjlaMa aBHO y>Xe cTasa
HaBA34YMBOW, MAaHUNYNATUBHOMN N fa)Xe OTKPOBEHHO HadyBaTes/IbCKON. BONbLWMHCTBO
CNneunanncToB YTBEPXXAAET, YTO 3TU HOBble TUMbI PeKJlaMbl - YCOBEPLUEHCTBOBaHMeE,
MOTOMY 4TO OHM NoJie3Hbl NoTpebuTensam. Beob TeopeTUYECKN Mbl AOJIKHbI NONyYaTb
peKslaMy TOJIbKO TexX TOBApPOB W YCJIYr, KOTOPble HaM HY>XHbl UJIN XXeJlaHHbI, N He
OOJDKHbI BULAETb HEHYXKHbIN peksiaMHbln Mycop. KpoMe Toro, nogobHas peknamMa He
TaK Ha30WIMBa, Kak TpaaAuLMOHHbIE MAapPKETUHIOBble coobLeHns, Beab Ans
B3aMMOOENCTBUSA C HEW He HY>XXHO genaTb nay3bl. OHa BNMCaHa B eCTeCTBEHHOe
TeyeHue OHs. B Hawun aHW y3HaTb NogpobHOCTN O TOBape N HEMELJIEHHO ero KynnTb
He CJ/I0XKHee, YeM HaXKaTb KHOMKY Ha MOBbnabHOM yCTpPONCTBE.

Ho nspepxxku n onsa notpebutenen, n ana obuiectsa B LLesSIOM CUJILHO NepeBeLInBaloT
3TV NpenmyLiecTBa. Bo-nepsbix, TpaAULNOHHAA rpaHnLLa «MeXay LepKOBbIO U
rocynapcTBoM» (pefakKUNOHHLIMU MaTepuasiaMum 1 peKksaMon) NpakTUYeCcKn ncyesna,
a C Hel ncYesnn 1 NPU3HaKK, rNo KOTOPbIM MOXKHO MOHATbL, YTO HaM npegnaratoT
CMOHCUPOBAHHbLIA KOHTEHT. Bo-BTOpPbIX, Capad)aHHbI MAPKETUHI, COCPenO0TOYEHHbIN
Ha MHAMBMOAX U JINYHbIX B3aUMOOTHOLLEHUAX, POPMUPYET MUP, B KOTOPOM
pekiaMoaTesin NbiTaloTCA CTaTb HALWUMM HOBbIMU APY3bAMU U 3apaboTaTb Ha HaLKX
CTapbIX opy3bsax. B-TpeTbux, C MOMOLLbLIO aHaIM3a AAaHHbIX KOMMAaHUN Ha4YUHaT
KOHTPOJINPOBaTb, Kakas MHOpMaLMa HaM AOCTYyNHa (a Kakas - HeT, U 3TO, MOXeT
ObITb, faXe BaXkHee).

Peyb nOeT 1 0 KOHTEHTE, U 0 TOBapax N ycsyrax, KOTopble Mbl, BO3MOXXHO, 3aX0TUM
KynuTb. B-4eTBepTbIX, TUM NPON3BOAMMOIrO KOHTEHTA 3aBUCUT OT COBpPaHHbIX AaHHbIX
N MaHUMYNAUNIA C HAMUW, @ 3HAYUT, MONYJIIPHOCTb onpeaensieT, 4To byayT
ny6nmMkKoBaTb N NoAOEP>XKMBATb. BMECTO HayYHbIX AOCTUXXEHUI, Xy 00XKECTBEHHbIX
TaJlaHTOB M MH(OPMaL K, HEOOXOAMMON 3N1eKTopaTy Ast NOJIHOLLEHHOro
PYHKLNOHMPOBAHMS B AEMOKPATNYECKOM 00LLIEeCTBE, Ba>KHOW BasItOTON CTAaHOBATCS



NIAWNKW, TBUTbI N NOANMUCYUKN. N1 HAKOHEeL, HaMWN - BCEMWN HaMW - MaHUNYyJINPYIOT,
4TO6bI Mbl NOJ/Ib30BAINCH coBpeMeHHbIMU TEeXHOJ1I0TNAMUN, B3aMMO4eNCTBOBaIN C
Opy3bdaAMU N BCerda OblIn Ha CBA3W, AaXKe eCJIK 3TO MJI0XO0 BAUSET Ha Hale
(*)I/IBI/ILIECKOE n ncnxmn4eckoe 3aoposbe.

Hwun NocTmaH, hnnocod n TeopeTuk Mmeana, roBOPUT, HTO TEXHOJIOFMYECKUIA NMpOorpecc
BCerpga cBsizaH ¢ hayCTOBCKON COENKOWN, N 0OBACHAET 3TO TaK: «TeXHO0rNYeCcKumn
rnporpecc nasn, TeEXHONOrM4eCcKnn Nporpecc B3/ - N He BCcerga B paBHon Mmepe. Nopown
HOBas TexHosormsa cosgaeT bonblle, 4eMm pa3pywaeT. Nopon oHa pa3pywaeT 6osblLue,
yeM co3fgaeT. Ho 3To sBNeHne HUKorga He bbiBaeT OAHOCTOPOHHUM>». [TOCKOJSIbKY Mbl
BCe BosiblLEe XXMBEM B CETU, TO Nepenaem Bce Bosiblue BAaCTU B PYKU UFPOKOB,
KOTOpble CTOAT 3a naywmmm Tam npoueccamm. Mol MPOMEHSANN TalHy YaCTHOW XXU3HU
N CBOIO UHOMBUNAYANbHOCTb Ha YA06CTBO. Mbl MPOMEHANIN NCKPEHHWNE JINYHble
OTHOLLEHMA Ha noanucymkos B Twitter n «apysen» B Facebook. Mbl 3abnyannuces B
KoprnopaTuUBHON HeTnaHAnn, HaceNleHHON KPaCUBbIMN KapTUHKaMN U
pa3BsieKaTesIbHbIMU POJSIMKAMW... N BCE Yalle 3TOro Aake He 0CO3HaeM.

1. OT Mmacc K MuneHnanam

B ponuke Ha YouTube nog Ha3dBaHneMm «Mapk 3kKo MeTuT 6opT HOMep oaunH» (Marc
Ecko Tags Air Force One) oBa cTpuTapTepa B KantowoHaxX NULYT KPacKow 13
0anoOHYMKOB Ha IMYHOM CamMosieTe npe3unaeHTa: «fo-npexxHemy cBoboaeH» (Still
free). PONMK CHMMaNCA TEMHOMN HOYbIO, 3€PHNCTOE N300parkeHne OPOXXUT, U BCE 3TO
BbIFMAANT Kak nobutenbckasa cbeMka C pyK. OWyLWweHnto «noaanHHOCTU»
cnocobcTByeT OTCYTCTBME 3BYKA - TOJIbKO MHOMAa CJIbILLIHO TSAXesi0e AblXxaHue
onepaTopa Win CTpUTapTepPOB, KOTOpbIe NepenpbirnBatoT 3abop 13 Koyen
MPOBOJIOKN U HECYTCHA K CaMoJieTy, 4TOObl MX HE 3aCEK/IN BOEHHbIe, OXpaHsALwWme
y4yacToK. Buaoeo 3aBepluaeTcsa npm3biBOM yY3HaTb nogpobHocTun Ha stillfree.com.

MHoruve 3putenn Bbinn WOKMPOBaHbI. [MaykaTb KPpaCKoW camMoneT npe3naeHTa
CoeaunHeHHbIX LTaToB? Bo3MyTnTenoHoe HeyBaxkeHne! Takoe NpoCTO HEBO3MOXXHO...
NNn BO3MOXXHO? KoMMeHTapum Ha YouTube nemMoHCTpupytoT, 4TOo noan 6biam cbutsl €
TosKy. Peakuma Obia caMom pasHon, OT NOO03PEHUN («3TO hanbLUMBKa», «3TO NPOMO
BUAEOUTPbI») 00 OCYyXXOEHUA («KaKon nanoT»). B peanbHOCTU 3TO AENCTBUTESIbHO
Obina anbwmBKa. Ponnk caenano MOAHOE HbIO-MOPKCKOe areHTCcTBo Drogas, koTopoe
CeMb pa3 Ha3blBaJIM areHTCTBOM roga. Kak coobuwmn ero ocHoBaTenb [38ng Lpora,



cospatenun «Ha 100 % paccyuTbiBaNIM 3aLEnUTb HOBOCTHbIE KaHabl... A 3Has, 4TO
psi40BOE HOBOCTHOE areHTCTBO 0653aTeNbHO 3aX04eT NMOBEPUTb, YTO 3TO
nencTenTenbHo npounsowno»[34 - Jessica Pressler, "Bullsh*t. The art of the sell, a half-
century after Mad Men," New York Magazine, 4-17 maqa 2015, 41.]. Tak BblrnaguT
OCTPOCOBPEMEHHbLIN MAaPKETUHI: OH MPU3BaH 3aCTaBUTb JIIOAEN 3aroBOPUTL N0ObIMYK
crnocobamun, fa)ke ecnuv 4n4 3Toro npupetcsa cbnTtb € TONKy noTpebutenen nnu
3a4ypUTb HOBOCTHbIE KaHasibl 3KCTpaBaraHTHbIMU PR-Tptokamu.

Cam gmsanHep ogexabl Mapk K0 3a8BWJI, 4HTO ero BUOEOopPOJINK U CalT - CpencTBo
Bblpa3nTb NPOTECT NPOTUB 3aKOHOB 0 rpaddunTu, NpuHATLIX B CLLIA. BO3MOXXHO, Yy
Hero 4encTBuUTesNbHO Oblna Takas uesib, HO, MOCKOJIbKY POJIMK Obls1 CHAT peKlaMHbIM
areHTCTBOM, BEPUTCSH B Hee C TpyaoM. KopoTkunm ounabM cosfan amsanHepy obpas
KPYTOro y/JibTPaCOBPEMEHHOIO aKTUBUCTA, UAYLLEro NpoTue nctebnumwmeHTa. Takme
aTpmMByThbl XOPOLLO COYeTalTCA C ero 6peHa0M U HOBOW PO peklaMbl, C NPUX0OL0M
KOTOPOW ToBapbl N BpeHabl OKa3biBAlOTCHA B CaMblX HEOXKNOAHHbLIX MecTax U HaxoasaT
HeoXXUaaHHoe NpuMeHeHne. B HOBOM Moaenn MapKeTUHra counasbHble ceTn,
MapKeTUHI BneYvaTsieHun, 3pPeKTHbIe TPIOKU U PR CTaHOBATCSA Ba>KHee NMPuBbIYHbIX
HaM MPsMbIX pPeKslaMHbIX CoOobLLeHn.

MapkeTosiorn obpaTnancb K TanHbIM MeToZlaM B OTBET Ha niberaHue peksaamsl, TO
€CTb Ha cnocobHoCcTb NoTpebuTtenen obxoanTb KOMMepYeckue nocnaHna (Hanpumep,
rnepemaTbiBas peksiaMmy uam ornsadmseas NOANMUCKN Ha Takune pecypcol, Kak Netflix nnn
AmazonPrime). YeM 6o/iblLe KOHTEHTa NepexoanT B UHTEPHET, TEM aKTUBHEE Mbl
ncnosib3yem nporpamMmbl ona 610KMpoBaHUA peknaMbl, Takme Kak Adblock Plus, Blur (B
npowJsom - DoNotTrackMe), Disconnect n Ghostery[35 - Farhad Manjoo, "Ad Blockers
and the Nuisance at the Heart of the Modern Web," New York Times, 20 aBrycta 2015,
http://www.nytimes.com/2015/08/20/technology/personaltech/ad-blockers-and-the-
nuisance-at-the-heart-of-the-modern-web.html
(http://www.nytimes.com/2015/08/20/technology/personaltech/ad-blockers-and-the-
nuisance-at-the-heart-of-the-modern-web.html) (nposepeHo 21 asrycta 2015).].
Cenvac yxxe 6onee nosioBMHbI aMepuKaHLEB 3annucbiBaloT Tenenepenayu, 4Tobol
nepemaTbiBaTb peknamy. Bce 6onblue TenespuTtenen nepeMeLLaoTcsa B UHTEPHET,
xenas ee nibexatb. B 91 % cnyyaeB Mbl 0OTKa3biBaeMcs OoT MHpopMauum o bpeHaax,
Ha KOTOPY0 Korga-To NOANMUCANNCh, - OTMUCLIBAEMCH OT HUX UK BbiDMpaem BapuaHT
«bonblie He HpaBuTca»[36 - George Stenitzer, "As More Say 'No' to Ads, It's Time to
Immunize Content Marketing," 10 anpens 2015,
http://contentmarketinginstitute.com/2015/04/noads-content-marketing/
(http://contentmarketinginstitute.com/2015/04/noads-content-marketing/) (npoBepeHo
10 anpensa 2015).]. «<4em panblie, TeM o4eBMaHee, 4TO Y Hac BbipabaTbiBaeTCs HaBblK
He BUAOETb peksnamMy», - roBopuUT Mapk Nonknesn4, pykoBoanTes b OpUTaHCKOro



peknamMHoro areHtcTtBa Mirriad[37 - Steve Rose, "As seen on TV: why product
placement is bigger than ever," The Guardian, 24 ntoHsa 2014,
http://www.theguardian.com/tv-and-radio/2014/jun/24/breaking-bad-tv-product-
placement (http://www.theguardian.com/tv-and-radio/2014/jun/24/breaking-bad-tv-
product-placement) (nposepeHo 3 aHBapsa 2015). iccnepoBaTenn BbIACHWUN, 4TO
3ab0Ta 006 oxpaHe YaCTHOW XM3HU N pa3apa>KeHue Nno OTHOLLIEHMIO K peKkflame BedeT
K ee nsberaHuto, XoTs «npeanonaraeMas nepcoHanm3aumnsa» CokpallaeT TakoBoe. Tae
Hyun Baek & Mariko Morimoto, "Stay Away From Me," Journal of Advertising, 41(1),
2012: 59-76.]. Ona nHTtepHeTa CywecTByeT TepMUH «baHHepHasa cnenoTa»: pekjama
MPUCYTCTBYET, HO Mbl €e NPOCTO He BUOUM.

N pa3Be MOXXHO Hac B 3TOM BUHUTL? PeksiaMa NpoHUK/a BO BCE YIOJIKU HALLEN XXU3HN.
OHa 6osiblle He orpaHnU4YMBaeTCsa TeneBngeHneMm, pagno, XypHaaamm n pekaaMmHbIMun
WwnTamn. Tenepb OHa NOKPbIBAaeT AOMa, MalUMHbI U Aa)ke Noabl bavxanwen anTtekn -
PEKJIAMUCTbI HAa3bIBAOT 3TO OKPY>XAaoLWMM MapKeTUHroMm. Ciofia e MOXXHO OTHEeCTWU
TeHOEeHUWUIo, Korga TeaTpbl, Mapku, My3en U KOHLEPTHbIE 3aibl MPoAaloT KOMMNAHMUAM
npaBo ObITb Ha3BaHHbLIMWU B UX YeCTb. [103TOMY Ternepb Mbl XOAUM He Ha CTaAWUOH
nMeHun Yunnoama LLlea n B TeaTp umeHn XeneH Xenc, a Ha ctagnoH Cntmn-dung,
Ha3BaHHbIN B YecTb Citibank, n B Teatp American Airlines. I kak byaTo peknama ele
HeOoCTaTO4YHO Ha30WIMBaA, C MOMOLLLIO LM(PPOBbLIX TEXHOJIOMMW ee BCTaBNAAT Tyaa,
rae ee Ha camoM gerse He 6b1710, @ NOTOM NOKa3bIBAOT B Tesnenepenadyax. BosmoxxHo,
Bbl 3HAaKOMbI C 3TUM heHoOMeHOM bnarogapsa 6encbosbHbIM MaT4YaM, rge peKkjamMmHbin
LWNT 33 CNMHOW UIrpoKa NOCTOAHHO MeHseTcA. B Tenecepuarnbl Nocsie 3aBepLlieHns
CHEMOK C MOMOLLbIO KOMMbIOTEPHON FPpadIMKM BCTABAAIOT TOBapbl U noroTunbl. Ecan
Pepsi 3axo4eT, 4T06bI B 2nn3one Bawero nobmmoro cepnana nossmnacbk 6aHka ¢
ra3mpoBkon, HeT npobnem - ee Tyaa A06aBAT. 3Ta BO3MOXXHOCTb NO3BONSAET
noabmpaTb ToOBapbl AJ19 PbIHKOB pa3HbIX CTpaH - B BennkobputaHum 6bi1 aBToMobuib
Bentley, a B bpa3snnum oH npespaTutca B Mitsubishi[38 - "Advertising: It's
Everywhere," Media Smarts,http://mediasmarts.ca/marketingconsumerism/advertising-
its-everywhere (http://mediasmarts.ca/marketingconsumerism/advertising-its-
everywhere) (nposepeHo 2 eBpans 2015).]

KoHel, 03HaKOMUTEeNbHOro parMeHTa.

notes



CHOCKM

baHHepHas cnenoTa - NCMXoIorn4yeckas onTu4eckas unnwsmsa, bnarogapsa KoTopon
noJsib30BaTesb CalTa He 3aMeydaeT pekslaMHble 6710kn (baHHepbl) MM 06bEKTHI,
noxo>xume Ha Hux. - MNMpum. pega.

KoMmnaHusa Purina BbinyCKaeT KOpMa A1 AOMallHUX XNBOTHbIX. - [puM. pea.

PeTapreTuHr, Tak e NoBefeHYEeCKNN peTapreTUHr, peMapKeTUHr (aHr.

retargeting - nepeHauennBaHne) - 3To peKJaMHbIA MEXaHW3M, MOCPeACTBOM KOTOPOro
OHJIalH-peKJJlaMa HanpaB/SeTCsA TEM MOJIb30BaTENSAM, KOTOPbIE Y)Ke MPOCMOTPenNu
peknaMnpyeMbliii NpoayKT, NoceTus Beb-cTpaHuLy peknamonaTtens. - MpuMm. pea.

MunnneHnansl (NokoneHue Y, NoKosieHne HeKCT, ceTeBoe NOKoJIeHne, MUJIIEHNUTHI, 3XO0-
byMepsbl) - NOKoNEeHNe poamnBLuMxcs nocse 1981 roga, BCTPETUBLLUMX HOBOE
TbiCaYesieTue B MOJIOAOM BO3pacTe, XapaKTepusyLwieecs npexxge scero rnybokomn
BOBJIEYEHHOCTbIO B LKU(PpOBbIE TexHosornu. - Npum. pen.



Over the top - «nosepx». - MpuM. nep.

«Menoyb ny3aTasa» (Peanuts) - KOMNUKC aMepnKaHCKOro XyaoXHuKa HYapnab3a LWynbua,
BbIxoamsLwmnm ¢ 1950 no 2000 roa. - MpuM. nep.
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